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PRELIMINARY ANNOUNCEMENT OF RESULTS ﬁio: 07:00

YEAR ENDED 31 MARCH 2002 28 May 2002

e  Statutory turnover increased by 52% to £22,845 million

« Data revenugs increased by 87% to £2,083 million

»  Statutory operating profit’ increased by 35% to £7,044 million
»  Earnings per ordinary share' increased by 45% to 5.15 pence

«  Proportionate EBITDA? increased by 44% to £10,093 million, with an imprevement of 3% in the mobile
business EBITDA margin to 36% :

=  Operating cash flow per share Increased by 60% to 11.92 pence

« Free cash flow of £2,365 million, after investing £4,145 million of tangible capital
expenditure

+  Dividend increased by 5% to 1.4721 pence per share for the year

» Continued growth in custamer base with a 22% increase in proportionate registered customers o
101.1 million. Venture customer base over 229 million

=  Strong financial position. Net debt of £12,034 million, representing 14% of market capitalisation at
31 March 2002. Single A credit ratings maintained

+  Noimpalrment in respgct of the Group's controlled mobile businesses. £6,000 million impairment
of other Group assets

! before goodwill amortisation of £13,470 million and exceptional items, which comprise exceptional operating costs
of £5,408 million and execeptional non-operating items of £860 million

before exceptional items
3 see page 17, "Exceptional ltems” for further details

Sir Christopher Gent, Chief Executive, commented:

“Tne past year has seen the Group successfully execute its adjusted strategy, delivering very strong operational
performance and exceptlonal financial results, including the generation of substantiat free cash flow. In the current
year, we envisage net customer growth of just below 10%, allowing for the expected disconnections of non-revenus
generating handsets, and a modest but real improvement in ARPU in most of our major European markets. This
combination should lead to double-digit revenue growth, In addition, we will continue to focus on improving operational
performance and expect to achieve further increases in EBITDA margin, which should result in still better operating
cash flow in the year ahead. We have every confidence in the continued growth potential of the business. This year will
see many exciting new developments which will susiain the long-term growth of Vodafone in the years to come."

Julian Horn-Smith, Group Chief Operating Officer, commented:

“These results highlight our excellent operational performance during the year. The business has achieved satisfactory
customer growth with a hetter mix of customers in most markets, which has helped contribute to stability in ARPU,
ahead of our previous expectations despite reductions in incoming call tariff rates, The continued focus on driving
down costs and initiatives led by our Global Products and Services team in achieving cost efficiencies, best practice
shering, global benchmarking and standardisation have contributed to a significant margin improvement and the
generation of exceptional free cash flow. Most of our networks have moved to the single Vodafone brand, where
sponsorship deals such as Ferrari and the global offering of seamless servicas are not only contributing to improved
ARPU but are also helping to extend our brand recognition and increase customer loyalty.”




GROUP FINANCIAL HIGHLIGHTS

Robust aperational trading performance

Statutory Year ended 31 March
2002 2001%@ Increase
as restated
£m £m %
Turmover 22,845 15,004 52
Total Group operating profit/(foss)
- before goodwill amortisation and exceptional items 7.044 5,204 35
- after goodwill amortisation and exceptional items (11,834) (6,989)
Profit/(loss) on ordinary activities before taxation
- before goodwill amortisation and exceptional items 6,199 4,027 54
- after goodwill amortisation and exceptional items t (13,539) (8.,086)
Exceptional items include an impairment charge of £6.0 billlon In respect of the carmying value of Arcor and
four other investments. No impairment charge was necessary in respect of the Group's controlied mobile
businesses.
Proportionate ™ Praportionate Proportionate EBITDA
turnover (before exceptional items)
Year ended 31 March Year ended 31 March
2002  2001%  Increase 2002 2001®)  Increase/
{decrease)
Mobile telecommunications fm £m Y Em £m %
Northern Europe 6,516 5,357 22 2,264 1,674 35
Central Europe 4,694 4,323 9 2,068 1,478 40
Southern Europe 5,109 3,621 45 2,131 1,450 A7
Americas £,638 5,008 13 1,907 1,827 17
Asia Pacifle 5,373 2771 94 1,321 587 125
Middle East and Africa 488 448 9 211 227 (7)
27,818 21428 30 9,902 7,043 41
Other operations
Europe 821 767 7 (8) (32) 75
Asla 1,160 35 199 5
29,799 22230 34 10,093 7,016 44
Organic growth at constant exchange rates : 8 24
Strong cash generation and continued growth in earnings and dividends
Per share information Year ended 31 March
2002 2001@ Increase
as reslated %
Basic eamings/(loss) per share
- before goodwill amortisation and exceptional items 5.15p 3.54p 45
- after goodwill amortisation and exceptional items ¥ (23.77)p (16.09)p
Dividend per share 1.4721p 1.4020p 5
Operating cash flow per share 11.92p 7.47p 60
(N‘l‘;m GooOw! emoriaadon charge of E13470m. comparad with 211.873m for ne year snded 31 Matenr 2001. Excopdonal loms ! g couts of £5.408m,

including a0 impairmant chargo of £5,100m in respoct of Amar, Cogotal, iusstall and Japan Taloeom, and czgopional non-cparaing itams of £850m tnaudlng an impaiment chargs
of £900m in respact of the Graup's Invasimant in Ching Moblla {Hang Kong) Ummiled. For the year snded 31 March 2001, excepicnal opareting and non-opersiing ltems tomisd

£320m end £{80)m, reapaciively. Further delaila ars given in Naw: 2,3and4 on pages 27 and 28.
(2) Csrtain prior parlod comparalive infarmation hae basn reslatsd
Proparyonate Infermation 18 calcuiatad on the baaia dessilbed In Nata 1 an pags 26.

doplion ol FRS 16 during the pariod. Furthor dotalls aro givon in Note 1 on pege 26

(4) Proportionats cormparativa finenzis) Informetion s preepnied on B pro farma baekd for the acaulallon of Manresmann as dsscribed in Note 1 on page 28.
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GROUP OPERATING HIGHLIGHTS

Operational perfarmance

Stable tlended ARPU trends maintained in the Group's major European markets, despite confinuing
reductions In incoming termination rates.

Non-voice service revenueas in the Group's controlled mobile businesses of 11.1% of total service revenuss
for the year ended 31 March 2002, compared with 8.1% for the prior year. Data expected to reach 20% of
sérvice revenues In 2004 due to a combination of better voice ravenues and the later than expscted
avallabllity of terminals and applications.

Worldwide customer base of 101.1 million proportionate registered customers at 31 March 2002,
representing growth of 22% since 31 March 2001. Venture customer base over 229 milion registered
customers.

Improved quality of customer base through strategic focus on gaining and retaining high value customers.
Active customers represented 82% of total registered customers in the Group's controlled mobils
businesses, compared to 90% at 31 March 2001.

An improvement of 3% in proportionate EBITDA margin to 36% in the Group's mobile businesses, with
significant increases achieved in the key markets of the UK, Germany and Japan.

Tangible capital expenditure of £4,145 million, lower than expected due to better payment terms and prices
and a combination of revised network planning and increased efficiencies. The Group expects this number
to Increase to approximately £6,000 milllion in the 2003 financlal year.

" Free cash flow of £2,365 million in the year, with £1,759 million generated in the second half of the financial

year.

Commercial initiatives

Improved service offerings

Conﬁmercial GPRS services available in all the Group's major markets, with Vodafone the first mobile
operator to offer commercial GPRS roaming across twelve European countries.

Launch of new voice roaming services including Eurocall, Virtual Home Environment, prepald roaming and
assisted roaming, enabling the Group to galn new ¢ustomers and achieve incremental revenue growth.

Unified messaging now launched in six Europsan countries.

Success of camera-enabled handsets in Japan propalling J-Phone Vodafone into the number two operator
position in Japan at 31 March 2002, Initial picture messaging services now available in Germany and
Portugal. Picture messaging services will be launched in the Group's other European markets later this
year, - : '

Global branding

Successful migration of the majority of subsidiaries to the single Vodatone brand.

Launch of the global Vodafone brand through “How are you?" campaign, with enhanced global swareness
of the Vodafone brand through sponsorship of Ferrari from the 2002 Formula One motor racing season.

innovative partner network agreements signed with Radiolinja and Teledanmark Mobile to promote dual-
branded roaming products to international fraveliers and corporate customers in new territories.

Transactions

Acquisition of additional stakes in Japan Telecom and the J-Phone Group during the year, including the
successful completion of the Group's tender offer for a further 21.7% stake in Japan Telecom, taking the
Group's interests to a controlling 66.7% in Japan Telecom and an economle interest of almost 70% in the J-
Phone Group.

Complstion during the period of the acquisition of Elrcell in Ireland, a 34.5% interest in Grupo Jusacell in
Mexico, togaether with increased stakes in the Group’s subsidiaries in Spain and Australia.

Disposal of 11.7% equity stake in Shinsegi Telecom, Inc. in Korea, and Arcor's railway telecommunications
business.
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BUSINESS REVIEW

The resulls for the year ended 31 March 2002 represent an excellent performance in competitive conditions
and demonstrate the continued operational strength of the Group in a period in which the Group also
successfully implemented its realigned strategy announced in early 2001.

Statutory tumover increased by £7,841m from £15,004m in the comparable period to £22,845m in the year
ended 31 March 2002. The increase comprised £1,105m from Japan Telecom, £3,323m from the J-Phone
Group (subsequently rebranded J-Phons Vodafone), £477m from Eircell (subsequently rebranded Vodafone
Ireland) which were all acquired by the Group during the period, an additional £1,326m from Airtel Movil S.A.
(subsequently rebranded Vodafone) which was acquired by the Group in the second half of the financial year
ended 31 March 2001, and £1,610m from existing businesses, representing growth of 11% on the prior
period. This growth resulted from the larger custorner base in controlied businesses, offset by the year on
year dacline in ARPY, and lower connection revenues due fo the iower net customer growth. Service
_revenues increased by £6,134m from £12,605m in the year ended 31 March 2001 to £18,739m in the year
ended 31 March 2002.

The total statutary Group operating loss, after goodwill amortisation and exceptional items, increased in the
year, primarily as a result of a £5.1 billion impairment charge taken in respect of certain of the Company's
‘investments, further details of which are given on pages 17 and 18, and an increase in the annual goodwill
amortisation charge which Increased from £11,873m to £13,470m.

Mobile proportionate turnaver increased by £8,390m ta £27,818m, with the increase largsly attributable to J-
Phone Vodafone (E2,500m), Vodafone ireland (E477m), the increased stake in Vodafane Spain (E988m), and
Grupo lusacell (£151m). The remainder of the increase, £2,294m, arose from existing businesses.
Proportionate tumover from other operations increased by £1,179m, mainly as a consequence of the
additional §3.2% stake acquired in Japan Telecom during the year.

The Group's overall mobile proportionate EBITDA margin increased from 33% In the comparable period to
36% for the year ended 31 March 2002. Proportionate EBITDA margins increased in all the Group's major
markets due to the Group's strategy of focusing on margin management, Including reduced conriection costs,
and the retention of high value customers. The UK EBITDA margin increased from 31% to 34%, In Germany,
proportionate EBITDA marglins increased significantly, from 35% to 45%, due primarily to lower customer
acquisition costs from the significantly lower gross customer growth and the focus on customer retention
Inltiatives. In Japan, proportionate EBITDA margins improved from 19% to 23%, attributable to customer
growth, the success of “sha-mail” increasing data and SMS revenue, and the initial operational efficiencies
achieved through merging the regional operating companies into a new single structure.

A raview of the Group's principal husiness, the supply of mobile telecommunications services and products,
i3 described below. A review of the Group's other operations, which primarily comprise fixed line
telecommunications businesses and the Vizzavi Europe joint venture, can be found on pages 13 and 14, The
appendices to these results 2lso contzin a summary of certain key performance indicators for each ¢f the
Group's segments, providing details of the registarsd customer base, including further analysis between
prepaid and contract, active and inactive customers, ARPU and non-voice service revenue data.

On 1 April 2001, in response to the expansion of the Group, the Company implemented a planned
reorganisation of its overall management structure into five main regions: Nerthern Europe, Middle East and
Africa; Central Europe; Southern Europe; Americas and Asia; and Paclfic, Subsequent to this, on 18
December 2001, Vodafane announced a further change to its regional structure. With effect from 1 January
2002, the Group's interests in Japan, China and India were formed into a new Asia reglon. All of the Group's
other regions remain unchanged. The geographlcal segments for the analysis of the Group's operating
resuits for the year ended 31 March 2002 have been modified and comparatives have been restated.
Comparative results for the Group have also been restated following the adoption of FRS 19, ‘Deferred tax’,
further details of which can be found on page 26,

Maobile Telecommunications

The Group's mobile businesses performed strongly in the period. Proportionate tumover increased by 30% to
£27.818m, with all segments reporting strang growth, and proportionate EBITDA, before exceptional itams,
increased by 41% to £9,902m.

In the year ended 31 March 2002, the Group added a further 18.1 million customers to its proportionate
registered base, with 8.0 million arising through net stake changes and 10.1 million through organic growth.
At the year end the Group had 101.1 million proportionate customers and the total venture base was 229.2
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milfion registered customers. This compares with a proportionate registered base and total venture base of
83.0 million and 188.7 million, respectively, as at 31 March 2001.

Northern Europe

Einancial highlights Year ended 31 March
2002 2001 Increase
£m £m %
Statutory turmnover - United Kingdom 3,763 3,444 8
- Other Northemn Europe 1,669 1,067 56
_ 5432 3511
Statutory total GmuP - United Kingdom 941 795 18
operating profit’” - Other Northem Europe 744 489 52
1,685 1,284
Proportionate tumover® - United Kingdom 3,763 3,458 9
« Qther Northem Europe 2,753 1,898 45
6,516 5,357
Proportionate EBITDA® - United Kingdom 1,204 1,068 24
{before exceptional items) - Other Northem Europe 970 606 60
2,264 1,674
Proportionate EBITDA - United Kingdom 34% 31%
margin®
- Other Northern Europe 35% 32%
(1) — before goodwill amortisation and exceptional items
_(2) = comparatives are prasented on a pro forma basis for the acquisition of Mannesmann

~ United Kingdom

Vodafone UK continued to perform well in the year, as benefits from both the realignment of commercial
policies to promote the acquisition and retention of high value customers and the steps taken to improve the
cost effective running of the business were realised.

Statutory turnover increased by 9% to £3,763m, and service revenue by 12% to £3,525m, compared to 31
Mareh 2001. Data as a percentage of service revenue grew from 7% to 12%, driven by Increases in
penetration of the customer base and higher usage of SMS text messaging, in addition to the doubling of
other data revenues. The rise In SMS has heen influenced by new gaming product offers and event driven
promotions. Other data revenues have doubled due fo the launch of products such as WAP over GPRS,
Offlcelive delivering Outlook Services powered by Microsoft Mobile Software, and Vodafone Content
Delivery Piatform. '

The growth in Vodafone UK's statutory operating profit, before goodwill amortisation and exceptional items,
accelerated during the second half of the year. The annual growth of 18% was achieved through 3% growth
In the first half year and 26% in the second.

Proportionate EBITDA, before exceptional items, Increased by 21% to £1.294m, and the proportionate
EBITDA margin increased by 3% to 34%.

Vodafone UK's share of mobile service revenue in Oftel's quarterly review stands at 33%, Increasing its lead
to 5.5% poinis over the second placed UK network, At 31 March 2002, Vodafone UK had 13,186,000
registerad customers, which represents an increase of 7% over 31 March 2001. Of total customer growth,
79% arose from contract customer comnections, reflecting the emphasis on connecting higher value
customers as net contract customers grew from 4,294,000 to 5,014,000, and contract churn which felt from
30% to 26%. This improved performance reflects the increased focus on retention activitles and the
continuing impact of network and customer care investment. Prepaid churn increased from 22% to 28%, due
to specific focus given to disconnecting inactive customers, who represented 11% of the registered customer
base at 31 March 2002. Blended churn increased from 25% to 27%.

Both contract and prepaid ARPU stabilised during the course of the year. ARPU for the contract customer

base for the twelve months to 31 March 2002 increased marginally to £555 compared to £550 for the year to

31 March 2001. This movement was in part favourably affected by Vodafone UK developing the ability to
5
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accurately allocate inbound calls to cantract ar prepald customer segments. ARPU for the prepaid customer
base for the twelve months to 31 March 2002 declined from £156 to £118, due, In part, to the allocation of
incoming revenues explalned above. Both contract and prepaid ARPU also suffered dilution as a result of
the migration of higher value prepaid customers to contract tariffs. Compared to 31 March 2001, blended
ARPU decreased from £306 to £276. However, current ARPU trends indicate that blended ARPU Is
stabilising.

The average cost to connect for contract customers rose slightly from £114 for the year to 31 March 2001 to
£1186, reflecting the impact af the increased propartion of higher value customers connected in the year. The
average cost to connect for prepaid customers fell from £53 to £26 for the year 10 31 March 2002 as a result
of the decision to reduce the distribution incentives to improve the profitability of this market segment.

Vodafone UK continued its investment in network infrastructure ta improve network quality and maintain
Vodafone's position as the UK's leading network. Vodafone continues to be recognised in Oftel surveys as
the leading UK network, with a level of customer satisfaction of 85%. During the year, Vodafone UK
successfully delivered a re-balancing of resources into new product development, product management and
customer development activities as well as a reduction in headcount of 10%. Other customer focused
developments introduced during the year include demonstration bars throughout the retail chain and the first
sver mobile phone contacl, information and assistance:zone at Heathrow Airport.

Other Northern Europe

During 2002 the Group successfully rolled out Its rebranding programme, as operatlons In [reland, the
Netherlands and Sweden migrated to the single Vodafone brand (formerly Eircell, Libertel and Europolitan,
respectively). In addition, network partnership agreements were signed with Teledanmark Mobile and
Radiolinja to deliver dual-branded products in Denmark and Finland. :

The Group's interests in Northern Europe, excluding the UK, reported continued growth In financlal
performance. Statutory turmover increased by 56% to £1,669m and proportionate EBITDA, before
exceptional items, increased by 80% to £970m. While the results of Vodafone Ireland (acquired in May 2001)
were included in the Group's resuits for the first time, underying EBITDA growth, excluding irelang,
remained high at 32%. '

Proportionate EBITDA margin increased from 32% to 35%, demonstrating the effectiveness of the strategle
realignment towards acquisitian and retentlon of high value customers and focus on cost efficiencies. In the
Netherlands, Vodafone was particulady successful in implementing these strategies and reported an
increase in EBITDA margin frem 27% to 33% together with a proportionate revenue increase of 17%. In
Belgium, Proximus maintained strong EBITDA margin performance and reported a 46% EBITDA margin for
the year at the same time as growing EBITDA by 26% year on yesr. :

The registered venture customer base increased by 24% to 22,679,000. Vodafone Sweden, in a competitive
markst of three operators, increased its customer base by 15% during the year to 1,163,000. Vodafone
Sweden's commitment to acquiring and retaining high value customers is demonstrated by a customer
market share of 16% and a revenue market share of 25%. Vodafone ireland confirmed Its status as the
largest mobile operator [n [reland, maintaining a market share of over §6%, with year end registered
customer numbers at 1,704,000, representing growth of 10% sincs acquisition. In France, SFR customer
numbers have also continued to grow strongly with twe million net additions, representing a 20% increase in
the customer base.




Central Europe

Financlal highlights Year ended 31 March
2002 2001 Increase
£m £m %
Statutory turnover - Germany : 4,112 4,005 3
- Other Central Europe 65 26 150
4,177 4,031
Statutory total Group - Germany 1,429 1,085 32
operating profit(loss)” - Other Central Europe 114 12 850
1543 —ger
Proportionate turnover® - Germany 4,101 4,102 -
- Other Central Europe 593 221 168
. 4,694 4,323
Proportionate EBITDA® - Germany . 1,837 1,421 29
{before exceptional items) - Other Central Europe 231 57 305
. 2,068 1.478
Proportionate EBITDA - Germany 45% 35%
margin‘z’
- Other Central Europe 39% 26%
(1) = before goodwill amortisation and exceptional items
(2) — comparatives ara prasantad on a pro forma basls forthe acqunsmon of Mannesmann

Germany

The Group's German operations reportad strong profit growth and made good progress with a number of
corporate initiatives, including rebranding the busliness from D2 Vodafone to Vodafone. Statutory turnover
Increased 3% to £4,112m, as a 5% increase in service revenues was partly offset by the reduction in
equipment revenues as a result of the lower customer growth, particulary in the prepaid customer segment.
Service revenues were boosted by the continued growth in messaging and data revenues, which increased
18% in the period and now represent 14% of tota! service revenues. Total Group operating profit, before
goodwlll amortisation and exceptional items, increased 32% to £1,429m, principally as a result of the
increased service revenues, and reduction in equipment subsidies and lower connection commissions.

The proporticnate EBITDA mérgin Increased 'from'.35% to 45%, and Vodafone remains the most cost
efficient and profitable mobile network operator in Germany.

The record customer growth experienced in the year ended 31 March 2001 was not repeated in this financlal
year as the change In focus towards acquiring high value customers and customer retention initiatives
impacied on total growth. Vodafone Germany ended the period with a registered customer base of
21,489,000, an increase of over 2% compared 1o the pravious period, as the contract customer base
increased by 8% ta represent 43% of the total. This was partlally offset by the effect of increased blended
chumn rates from 11% to 23% as inactive 'prepaid. customers were removed from the customer base.
Contract churn moved from 18% to 18%, whilst:prepaid‘churn maved from 4% to 27%.

Both contract and prepaid ARPU declined cornpared fothe previous year, falling from €611 to €559 and from
€151 to €110, respectively. Blended ARPU decreased from €378 ta €298, However, ARPU over the past
twelve months has stabillsed. Following the reduction In equipment subsldies and reduced commissions, the
total average cost to connect reduced to €81, wnth the cost to connect for prepaid customers reducing to €24.
The cest to connect for contract customers decreased to €156.

Other Central Europe

The Group's other interasts within Central Eutops also had a successful financial year, with all the Group
networks Increasing thelr registered customer bases and making good progress with strategic initiatives. The
results also benefited from inclusion of a full year’s results from Swisscom Mobile,

The operations within Other Central Europe ended the period with a registered customer base of 7,599,000

customers, an increase of 23% since 31 March 200%. In Hungary, the mobile telecommunications market

grew significantly in the period, with penetratlon rates increasing from 34% at March 2001 to 52% at March
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2002. Vodafone Hungary benefited from this iﬁcrease, more than doubling its registered customer base to
556,000 and increasing its market share in the perlod. Of the closing registered customer base, over 91% are
connected to prepaid tariffs.

in Poland, Polkomte! consolidated its position &3 the second largest of thrae operators in terms of registered
customers. Polkomtel has continued to focus on high.value customers and remains extremely competitive in
the corporate segment. As & result, Polkomtel is the leader in the Polish market In terms of blended ARPU.
At 31 March 2002, 55% of the total registered customer base were contract customers. The Polish market
continues to ¢ffer excellent growth potential as market penetration, at 28%, remains cne of the lowest in
Europe.

Swisscom Mobile retained its leadership position in the highly penetrated Swiss market, with an estimated
market share of 67%. and continued Its focus. on the retention of high value contract customers. During the
period, Swisscom Moblle completed a review of its tariff structures and increased its registered customer
bage by 114,000. In September 2001, Vodafone made the final payment of CHF2.3 bhilllan (£1 biliion) in
respect of the acquisition of its intsrest in Swisscom Mobile in cash.

Southern Europe

Financial highilghts . Year ended 31 March
. 2002 2001®  Incroass
£m £m %
Statutory turnover - ltaly ' » 3.7 2,967 25
- Other Southern Europe 3,032 1,512 10
6,743 4,479
Statutory totat GrouP - ltaly ' 1,267 1,015 25
operating proﬂt - Other Southem Europe : 805 434 85
2,072 1.449
Proportionate turnover® = Italy ’ 2,838 2,323 22
- Other Southern Europe 2,271 1,198 80
. 5,109 3,521
Proportionate EBITDA? - lialy ' 1,295 1,048 24
(before exceptional items) - Other Southem 'Europe 836 402 108
2,131 1,450
Proportlonate EBITDA - Italy . 46% 45%
margin'? .
- Other Southemn Europe 37% 34%
{1) - befora goodwill amertisation and excepnonal iterms ' ' '
{2) —~ comparatives are presentad on a pro forma basls for.tha acqu!s[ﬂon of Mannesmann
{3) — camparatives have not been restated for the effect of'a change in the accounting for distributor discounls on prepay top-up
cards
ltaly

During the year ended 31 March 2002, Omnitel Vodafone improved its financial performance. Statutory
turnover, which in 2002 includses distributor discounts on prepay top-up cards, Increased by 25% to £3,711m.
Service revenues grew 27% to £3,547m, principally as a result of the increase in the average customer base.
On a comparable basls, statutory turnover and' service revenues grew by 20% and 22% respectlvely Data
revenues increased 83%. and now account for 9% ofigervice revenues, primarily due to the increase in SMS
text messaging, reflecting successful promotlonal activitles and the Introduction of interconnection charges
for SMS traffic. Proportionate EBITDA, before-exceptional items, increased by 24% to £1,295m. Adjusting
the turnover for 2001 onto a comparable basis for distributor discounts on prepay top-up cards, the
proportionate EBITDA margin, before exceptlonal items, increased from 43% to 46%, largely as a result of
revenue growth combined with the continued focus on cantrolling acquisition and retentlon costs and
operating expenses.

Omnitel Vodafone has maintained its position as the 'second largest operator in the 90% penetrated Kalian
mobile market, increasing its registered customer base by 13% to 17,711,000. The blended chum rate for
the year increased from 14% to 19% at 31 Mareh 2002, in line with expectations given the level of cugtomer
acquisition experienced over the past few years. However, the implementation of company loyatty
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programmes, with an enrolled customer base of 6900 000 subscribers, and which have successfully
targeted high value customers, resulted in ARPU stablllslng and confirmed Omnitel Vodafone's customer
satisfactlon leadership position.

Blended ARPU, after adjusting the previous period's ARPU to include distributor discounts on prepay top up
cards within service revenues, slightly decreased from €352 to €345 for the year. Contract ARPU increased
from €756 1o €768, while prepaid ARPU remained relatively stable during the year despite the voluntary
reduction in fixed-to-mobile rates. The sversge cost to connect for customers, already versy low in ltaly,
slightly declined from €37 10 €35. .

In June 2002, Omnitel Vodafone will be renamed Vodafone Omnitel and will migrate to the Group's red, SIM-
shaped logo, whilst retaining the Omnitel name.

Other Southarn Eurape

The Group's rebranding pregramme was successfully"rélled out across the other operations within Southern
Europe, with Airtel, Panafon Vodafone and Telecel Vodafons all migrating to the single Vodafane brand
during the period. .

The Group’s other interests within Southern Europe showad good progress and include the effect of stake
increases in Airtel, Spain, which increased from 73.8% to 91.6% during the pericd. Proportionate EBITDA,
before exceptional iterns, more than doubled to £836m.

Excluding ltaly, the Southemn Europe Region ended the period with a registered venture customer base of
16,211,000 customers, an increase of 21% since 31" March 2001. In Spaln, Vodafone's venture customer
base increased by 11% to 7,905,000 and registered strong EBITDA growth due to a combination of increased
service revenues, significant decreases in customer acquisition ¢osts 2nd improved operational efficiency. In
March 2002, Vodafons Spain lowered its prepaid and contract tariffs as part of its plans to strengthen the
business and increase its commercial effectiveness.

In Greece, Vodafone continued to achieve satisfactory results despite a reduction In contract tariffs In July
2001, as a result of continued competitive pressures. ‘The 2002 financial year also saw the completion of the
acquisition of two service providers by Vodafone Gresce, Unifon and NextNet, giving Vodafone an extensive
nationwide network of retail outlets in Greece that services over 86% of the registered customer base. Extra
GSM spectrum was also acquired during the penod allowing Vodafone the opportunity to further improve the
quality of service for its customers. .

In Portugal, Vodafone maintained its posmon as the second largast operator, increasing its customer base by
15% to 2,838,000 at 31 March 2002.

Vodafone Albania achieved a positive EBITDA result. :aftsr operating for only sight months, making it one of

the fastest mobile start-ups to pass a break-even position in Europe. Operations in Malta and Romania
achieved satisfactory results both in terms of customer growth and proﬂtabnllty

P 10




AMERICAS S

Financial highlights ‘ T Year ended 31 March
h . 2002 2001 Increase
_ £m £m %
Statutory turnover - Verizon Wireless : ' - -
- Other Americas i 12 9 33
L 12 9
Statutory total Group - Verizon Wireless & 1,332 1,288 3
operating profit!'/(loss) - Other Americas (15) (51)
k 1,317 1,237
) 1.
Proportionate tumover - Verizon Wireless i 5,475 4,801 12
- Other Americas I 163 107 52
: : 5,638 5,008
Proportionate EBITDA - Verizon Wireless £ 1,689 1,673 13
(before exceptional tems) - Other Americas fi 18 (48)
v TTie07 1,627
Proportionate EBITDA - Verizon Wireless ; . 35% 34%
margin ', v
- Other Americas * 12% (42%)

(1) — bafore gocgwill amortisation and exceptional items v

Verizon Wiraless

Verizon Wireless is the leading moblle telecommummons provider in the United States, a highly competitive
marketplace, which currently consists of six. natlcnwfde compstitors and a number of regional and smaller
rural ¢arriers. During the period, proporticnate . turnoveruncreased 12%, principally reflecting in¢reases in the
customer base and average use, coupled with the eﬁects of continbed analogue to digital base migrations.
Sarvice revenue increased 19% for the ysar to'31 March 2002,

Due to the econemic slowdown in the US, net customer growth has slowed considerably from prior years,
However, Verizon Wireless increased its customer base by 9% over the period and ended the year with a
registered customer base of 29,585,000, of whom 94‘?: were on contract plans.

Verlzon Wirgless was the first major US.: earrier ;to launch CDMAZ000 1XRTT technology in major
metropolitan markets which, including additional markets activated in April and May 2002, brings total
coverage to 130 mlllion people - 60% of the Verizon Wireless national footprint. The service, branded Verizon
Wireless Express Network, Increasas the capauty of the network without the need for additional spectrum
and also offers higher data rates. ) :;_

The migration to digital price plans has helped to raduce the effect of competitive pressures on blended
ARPU, which increased from $551 to $576 for the twelva months ended 31 March 2002. Also, in August
2001, Verizon Wireless launched a new digital "Free-Up: prepaid programme. Roaming revenues declined in
the second half of the year, principally due to the redubtlon of travel within and to the United States in the
wake of September 11. Successful intercarrier roamlpg rate renegotiations which reduced both roaming
revenues and roaming cost of service ysar on year Lalso contributed to the decline. The average cost to
connect increased from $138 to $150 per gross addmonal customer as a result of increased equipment
subsidies and trade commissions. Annuahsed blended churn decreased from 31% to 29% due to the
company's churn management programmes. L

Verizon Wireless was the winning bidder for 113 lncances in the Federal Communications Commissions
(FCC's) spectrum auctlon. Howsvsr, these hcences,were then subject to litigation and whilst negotiations
between NextWave, the FCC and winning auction bldders (including Verizon Wireless) did initially produce a
settiement, this was not ratified by US Congress. Venzon Wireless subsequently filed a suit against the FCC
to argue that the FCC should immediately retun the(m .7 billion which Verizon Wireless paid as a deposit
towards the full payment of the licences. On '29 April 2002, it was announced that the US Governmant had
repaid $1.5 billlon of the deposit to Verizon ereless The resclution of the applications for these licences
remains a matter to be considered by the US Suprema Court foliowing a petition by the FCC, a ruling for
which is not expacted until at least Spring 2003
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In February 2002, Verizon Wireless announced plans ol move to a more streamliined organisational structure
including a reduction in the number of its employess.

. 3o
Other Americas v

1
Grupo lusacell currently provides wureless servlces in seven of Mexico's nine regions, covering a

population of 90 milion people and representing apptoxnmately 90% of the country’s total population.
Roaming is provided in the two remaining reg;ons Currently. market penetration in Mexico is 22%.

»
Mexico's cellular market has continued to expand wm'r‘customer growth largely driven by prepaid products,
At 31 March 2002, lusacell had 1,995,000 reglstered customers. an increase of aimost 13% since the date of
acquisition. Of the total registered customer base, 81% were prepaid customers.

During the year the Group restructured its Globalstar servuce provider operations in North America. As part of
an arrangement with Globalstar LP, the Group enteped into an agreement for the sale of a portion of the
Group's equity stake in Globalstar LP and its’ Globalstar service provider businesses in the US, Canada, the
Caribbean and other miscellaneous undevelaped temtones for a nominal consideration. The finalisation of
the sale of the US and the Caribbean busmesses is awamng appropriate regulatory approvals.

ASIA PACIFIC v

Financial highlights y Year ended 31 March
- i 2002 2001 Increase
. o £m £m %
Statutory turnover - Japan | 3,323 - -
- Other Asia Paclﬂc L : 749 713 5
. - 4,072 713
Statutory total GrouP - Japan | ! 523 140 274
operating proﬁt - Other Asia Pacrr ic . 66 65 2
, L 589 205
Praportionate turnover - Japan ' ( X 4,397 1,897 132
- Other Asia Pacific - * 976 874 12
B D 5,373 2,774
{.
Praportionate EBITDA - Japan V 991 360 175
{before exceptional items) - Other Asia PaCIﬁc v 330 227 45
1,321 587
Proportionate EBITDA - Japan’ ' - 23% ‘ 19%
margin . it
- Other Asia Pacific . . 34% 26%
(1) ~ bafora goodwlll amortisation and exceptional lteme l

Jagan i : g
Proportionate tumaover for Japan has substannalry mcreased from the prior year, reflecting the increases in
the Group's effective ownership in J-Phone durlng the Jest two financial years. The results of J-Phone have
been fully consolidated from 12 October '2001. Prewously J-Phone had been accounted for as an
associated undertaking. Further detalls of the transabtlons completed during the year ended 31 March 2002
can be found on page 20. Post tender offer, J- Phone was rebranded and now operates as J-Phone
Vodafone. ‘,. w, 5

i 'I
Penetration In the Japanese cellular market reached 54% by the end of March 2002. J-Phone Vodafone
consrstently captured market share, with 2, 219 000 net! customer additions recorded in the period. This has
resulted in J-Phone Vodafone becoming the ‘Second lar,gest operafor in Japan at 31 March 2002. One of the
key drivers of this growth has been the success of J-Phone Vodafone's “sha-mail”, the popular picture-
messaging service for customers with camera-enabled handsets. To ensure such growth continues, further
enhancerngnts have been made recently, in partlcular e launch of the video clip messags service “movie
sha-mall”. Customers using sha-mail now account for one-thlrd of J-Phone Vodafone's total customer base,
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The sha-mail service is part of a sophisticate'cri; mobile:i'rﬁliteractive service, J-8ky. As of March 2002, 82% of
J-Phone Vodafone's customer base subscribe'd to the J—Sky service. .

The success of sha-mail has also resulted in a furthermcrease in data and SMS revenue as a percentage of
total gervice revenues, which increased from 1% in Apnl 2001 to 20% In March 2002, as it attracted new
custorners and increased usage amongst existing customers However, blended ARPU declined in the
period from ¥105,971 to ¥91,803, mainly attributable to reductlons in mobile to mobile connection fees. Total
average costs to connect reduced from ¥39, 047 to ¥34 145 following a reduction in acquisition incentives
and equipment subsidies. o
With control over the J-Phone Group passmg o Vodaione on 12 October 2001, and the merger of the J-
Phone operating companies.to create a single structurg completing on 1 November 2001, the Group has
taken immediate steps to increase the operating efﬂciency of the company and implement the Group's
standards of intemal control. New senior management: have been appointed and an in depth review of many
aspects of J-Phone Vodafone's opsrations has commenced An early benefit of this has been the reduction
in capital expenditure for the fiscal year froma budgeﬂ of ¥692 billion to actual expenditure of ¥348 billion by
focusing on 3G investment and therefore limiting thé’ “heed for investment in 2G infrastructure. J-Phone
Vodafone has also benefited from an |mpr0ved purchasmg position as 3 member of the Vodafone Group.
1

Other Asia Pacific . ;

Statutory tumover from the operations in the OthefleASta Pacific region, which relates ta the Group's
Australian and New Zealand operating companies, fmcreased by 5% to £749m during the year ended 31
March 2002, Proportionate EBITCA, before exceptlon‘vall items, increased by 45% to £330m, including a first
full-year contribution from China Mobile (Hong Kong) leutad The proportionate EBITDA margin improved
from 26% to 34%.

. Ji
In Australia, Vodafone faced particularly challengmg rriarket conditions, with eustomer growth slowing from
the levels experienced in previous years. '.To address these challenges, the Australian business was
restructured to improve operational efficiency and this has involved significant reductions in both capital and
operating expenditure, including a 28% reduction in thelworkforee. The business also took positive action to
churn inactive customers and |ead the Australian market in announcing a phasing-out of equipment
subsidies, including the intreductlon of the ne plans“"tanff Notwithstanding these challenges, proportionate
EBITDA growth of 15% and net customer growth of 35 000 was achleved as the business continued to focus
on active customers and acquiring high-value: customiers. Blended ARPU did decline over the period from
AUSS796 to AUSSEB8. However, recent!  monthly. trends indicate ARPU stabilisation, with particular
increases in SMS and data revenues. " ._.'
: h
In New Zealand, strong growth continued wlth a 49% increase in EBITDA and a 5% point improvement in
EBITDA margin with the business focusing on; camrollrng costs whilst growing revenues by 30%. Registered
customer numbers increased 23% to 1,095,000, WhICh.l was achieved despite the business taking steps to
reduce equipment subsidies. Total blanded ARPU, although declining from NZ$731 to N2§636, showsd
signs of stabilising in recent months with mcreases in SMS and data revenuaes,

In Fji, despite poor economic conditions, strong result’s were achieved, with 68% growth in EBITDA, an 11%
point improvement in EBITDA margin, 36% growth in r;avanue and a 47% increase in customer numbers.

China Mabile (Hong Kong) Limited mcreased. its regrstered customer base by 22,402,000 during the year
ended 31 March 2002, with prepaid customers nepresentmg 93% of net additions. As a result, China Mobile
(Hong Kong) Limited now has more prepald customers%than contract customers. The trend towards prepaid
customers resulted in a reduction in monthly ARPU to Rmb 135. However, EBITDA marging wers
maintained as a result of savings on leased hne, sxpenses, interconnect charges and continued
improvements in operating efficiency. SMS’ usagen\ﬁmumes continued to grow strongly with 6.1 billion
messages sent in 2001 alons, an almost fourteen foid § increase over the previous year.

The Group's working relationship with Ching ‘Mobile (Hong Kong) Limited was further strengthened during
the period as both parties established working groups to share and develop best practice. Furthermore, in
January 2002, the Group made a $35 mnlhon mvestmbnt to acquire a 9.99% Investment in Aspire Holdings,
China Mobile (Hong Kong) Limited's subsndlary set upte develop its mobile internet service delivery platform
and take responsibility for wireless data research and dévelopment. in May 2002, the Group announced that
it plans to invest a further $750 millien to*mcrease 1|ts stake in China Mobile (Hong Kong) Limited to
approximately 3.27%, gan the right to appomt | non—executlve director to the China Mobile (Hong Kong)
Limited board and raceive future cash dlvudends on |ts=investment
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In Egypt, Vodafane maintained strong oustomer growt w:th a 47% increase in customers to 1,718,000. The
proportionate EBITDA margin remains high, 'at 39%;: desphe the challenging conditions created by the

Egyptian pound's devaluation, ‘ !f g.!

fH o
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MIDDLE EAST AND AFRICA g f

Financial highlights : ‘ Year ended 31 March  Increase/

| I, 2002 2001 (dacrease)

' Ay £m £m %

Statutory turnover g 306 308 (1)
g i

Statutory total Group operating profitt” : : : i 161 213 (24)

Proportionate turnover ' - ‘ 438 448 9

Proportionate EBITDA : 211 227 (1)
(before exceptional items) ’,; &
B L

Proportionate EBITDA margin i ; E 43% 51%

1) - before goodwill amortisation and exceptional itams? i li

In South Africa, Vodacom achieved further growth wit a 28% increase in customer numbers, Proportionate
tumover grew by 7% as underlying turnover growth of 34% was largely offset by a weakening of the South
African Rand. Vodacom continued to expand: into Afnca and in December 2001, formed a joint venture In the
Democratic Republic of the Congo. H

Safarlcom continued to perform well in its selcond yéar of operation in Kenya. Customer numbers have
shown a year on year growth of 368%, giving Safarlcm}n a market share of 58%.

ki ﬁ

P

Other Operations ',

J
The Group's other operations mainly comp[nse zntgrests in fixed line telecommunications businesses,
including Arcor in Germany, Japan Telacom, Cegetel iff France and Vodafone (nformation Systems (formerly
Vodafone Telecommerce), an IT and data services bu§iness based in Germany, as well as the Group's 50%
interest in Vizzavi Europs, the Group's joint vei!'lture with Vivendi Universal. .

Statutory turnover for the Group's other operatnons for he year to 31 March 2002 increased to £2,103m, from
£953m in the comparable period, primarily due to the Inclusion of the Group's interest in Japan Telecom,
which was acquired on 12 Qctober 2001. Propomo ate EBITDA, before exceptional items, increased by
£218m to £191m in the year ended 31 March. 21002 pnmanly as a result of the inclusion of Japan Telecom.

2 )

Arcor . a;l si

l
Arcor provides fixed network services in Germany %nd has retained its position as the leading private
operator and the strongest competitor to Deutsche Telekom with a total market share of more than 6%, which
equatas to 40% of the total alternative German fixed lipe operator market share. Arcor's statutory turnover for
the year incressed by £23m to £953m. Dunng thex,period, Arcor saw its contract voice customer base
increase by 7% to 2.4 million customers. Tfafﬂc vahumes increased by 30% to over 21 hillion minutes.
However, the effect of these increases was almoﬁ entirely offset by tariff reductions, reflecting the
competitive environment.

.| i
In January 2002, a contract between Arcor;and Deng‘tsche Bahn AG to carve out Arcor’s railway spemf c
telecommunleation and service business nto ta. new company was signed, and the sale completed in April
2002. See page 21 below for further detaﬂs 1 Arcor a‘lso disposed of its point to multipoint business, Arctel,
increased its shareholdings In the three exlst ng clty Earriers 1SIS, Wicom and Netcom and concluded the
integration of the o.tel.o business into its Operatlons wx%h s view to realising future cost synergles.

Japan Telecom

liftfng of restrictions on market entry. In partlcular wit Q the new camier designation service "My-Lme which
enables customers to pre-sslact thsir local or Jong-distance carrier, having been introduced in May 2001,

maintaining market share In the consumer voice segment has been challenging. In response, Japan Telecom
has been focusing on high-growth business o;’)portunmes and working to deliver innovative data products and
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services. Sales of IP data related services for corporate customers have been speciflcally targeted.
Promotion of the next-generation (P network *PRISM" via optical fibres has significantly expanded Japan

Telecom's corporate customer base. '

Following completion of the Group's tender offer In October 2001, which increased the Group's Interest in
Japan Telecorn to 66.7%, management at Japan Telecom began a corporate wide initiative to identify and
refocus Japsn Telecom on its core busmess’es and strengths, reallocate disproportionate resources to the
core operations, drive costs out of the business and implement the Group’s standards of intemal control.
Furthermore, to enable the company ta quickly support changa, the organisational structure of the company
is being realigned to centre around three customer facing business units and ensure a swifter and more
focused decision making process that will better serve customers, Japan Telecom also intends to further
strengthen senior and mid-level management.

Others

Cegetel is the second largest fixed line operator in France. The company offers broadband services in
addition to fixed line services. In Germany, -;Vodafone information Systems provides a range of services to
extemal customers as well as other Group companias, including billing and IT solutions, m-commerce
products and sclutions and mobile business gervices.

STRATEGIC DEVELOPMENTS

Products and services :
The Group's global strategy is to provide mobile voice, messaging, business, infarmation and entertainment
services to its global customer base. One of the ways in which it achieves its strategic objectives is by
developing and enabling others to develop a diverse rangs of compelling services for customers. A
eomprehensive product and spplication roadmap govemns the development of new services, and the
introduction of new network enabling capablhtles. which are designed to converge into a highly integrated
custormer experience. i

During the 2002 financial year, a number of slgmﬁcant milestones were achieved which underpin the Group's
overall strategy for the development of vouce and data-related applications. New vpice services, including
Eurocall, Virtual Home Environment, asmsted roammg and prepald roaming, were all successfully introduced,
enabling the Group to both gain new customers in key market segments and achieve incremental revenue
growth from existing customers.

The rollaut of the single Vodafone brand has been significantly progressed during the year, with fourteen
Group subsidiaries now operating as "VodafJone Subsidiaries in ltaly and Japan currently running with dual
brand names are expactad to migrate to the single Vodafone brand within the next year. With most of the
Group now operating as “Vedafone®, itis rmportant that the Group generates and enhances global awareness
of the single brand and its values. Accordmgly, during the year, Vodafone's first aver global advertising
campaign, “How are you?”", was successfuliy launched in most of the single branded markets. This included
advertising campaigns designed to support the Group's global product strategy, targeted particularly at high
value business roaming customers. To dnve global brand awareness further, Vodafone became a principal
sponsor of the Ferral Formula One motor racing team. The Ferrari sponsorshlp supports our brand
positioning and serves as a commumcanons platform for Increasing usage of services. It also serves as a
strong focal point for internal staff programmes.

The strength of the Vodafone brand led to]partner agreements with two networks, Radiolinja, the leading
private mohile operator in Finland, and Teledanmark, the leading Danish integrated operator. Under the
terms of these agreements, the partner networks promote Vodafons roaming services under a dual brand to
their internationsal travellers and corporate customers Vodafone customers will also recognise Radiolinja and
Teledanmark as trusted partners and will enjoy from them services with the same look and feel that they
already receive from other Vodafons netwarks across Europe. The agreements also extend the Group's
glabal footprint without equity investment and prove the remarkable strength of the brand as well as the
global service set.

With GPRS networks (or their equivalent) now open for service in all the Group's major markets, providing an
enhanced foundation for a variety of additional services previously unavailable to customers, the Group's
focus will continue to be the rolling-out of compelling applications to appeal to its global customer base. In
March 2002, the Group became the first mabile operator to offer a commercial GPRS data roaming service
across twelve European countries,
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Products now being offered by the Group include innovations such as location based services which have
been developed as a Group-wide standard. iin Germany. the location based service allows customers to,
amongst other things, access information abqut nightlife in thelr current location and has been recognised as
being the best new location based service In Germany. In other parts of the Group, location based services
are also being marketed as fleet managemeqt toals. New SMS-based services are now available, such as
“Mplay” in Raly, offering improved “chat” and “games” functionality, with others pianned for future launch
following the sighing of agreements with sel‘:ected partners to provide premium content services via SMS.
Other services also include mablle payment facilities, including credit card authorisation functionality, unified
messaging, which has been launched in six European countries to date, and more generi¢ services to allow
customers to access the Internet either through their handset, PDA or laptop computsr.

For the corporate customer, the Group offar;sjsewlces that provide mabile access to corporate Intranets and
¢office-based applications at speeds typically faster than those available through standard fixed telephone
lines. in the UK, Office Live promotss remote iPDA based access to corporate e-mail and in America, Verizon
Wireless is eurrently conducting trials of its mext generation services which aliow more secure and faster
access to corporate intranets. Similar services, targeted specifically at business users, are also available in
other Group networks,

Over the course of the next few months, the Group intends to build upon these new products and services by
offering an extended range of appllcatlons]to customers. This will include picture messaging and the
availability of camera-phones in the Groups European markets, buudmg on the success of J-Phone
Vodsfane's “sha-mail” service In Japan and camsra-phones. Vodafone in Germany and Portugal are already
offering initial picture messaging services.

In January 2002, a revised business and operahonal model for the Vizzavi joint venture was agreed.
focusing on content services for the mobile} icustomer base with a view to increasing customer usage and
revenua. At 31 Mareh 2002, Vizzavi's registered user base was 7. 3 million, compared with 0.7 million at 31

. March 2001. The creation of new services and applications will also be supported by the Group's global

developer programme, “Via Vodafone”, which provides the framework for developers to create mobile
applications and market them to the Group'slcustomer base using web-based interfaces providing access to
the core network services.

The development of the Group’s 3G networks is an important element of the Group's strategy to further
enhance voice and data ravenue. 3G networks offer significantly increased spectrum capacity, allowing the
Group to continue to grow both its customer base and also the volume of services and product functionality.
3G networks will also be more capital éfficient than GSM networks, which should lgad to further
improvements in the Group's capltal tntensrty*ratlo, allowing for Increased free cash flow gsneration.

A key objective is to make new services avallable on an end-to-end basig and implement technologiss which
give a consistent level of service quality across the CGroup's global footprint. Accordingly, the Group has
developed a technology roadmap which is semng guidelines for the optimum deployment of future network
resources, complementing the newly Iaunched GPRS data services with 3G technalogy. In order to achieve a
successful delivery of 3G capability, a global 3G programme management organisation has been put in
place. Central to this programme are the close relationships with key infrastructure suppliers. The Group has
only four suppliers of 3G infrastructure to give greater focus, reduce complexity and also ensure timely
delivery. j

All of the services to be offered over GPI%S will seamlessly function in a 3G environment, making the
transition to 3G a straightforward and evolutionary step for customers. The extra capacity that 3G provides
will 2lgo allow additional services to be offered such as streaming and download for video, film and other
services which require the transfer of data/at higher speeds, as well as video telephony and interactive
gaming. in Japan, for example, J-Phone Vodafone has already extended its popular “sha-mail" service to
offer a video-clip messaging service - mowejsha—maﬂ'

At 31 March 2002, 3G licences have been secured or. in the case of Vodafone Ireland are expected to be
secured, in all the territories in which the Gruup operates and Ih which such licences have been offered.
Accordingly, over the course of the next 18 months the Group intends to open for service 3G networks In Its
major markets, with J-Phone Vedafone expected to be the first to open in June 2002. J-Phone Vodafone's
3G network will be compatible with international -global standards, opening up seamiess international
roaming Into and out of Japan for the first hme The Group's main European markets are expected to {ollow
sult Iater in the year. Initially, 3G networks wlll be opened to conduct a series of “friandly-user” trials, leading
up to full-scale roll-out following completion of user product acceptance testing.

The Group's work in relation to the development of products and services, the rollout and management of the
Group's brand and other significant commercial initiatives are increasingly managed on a giobal basis to
gecure the synergies that can bs derived from the Group's scope and scale.
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The Group's global account management team forms rela’uonshnps with customars who have a significant
requirement for multi-national business. Thg Group's global account strategy has secured multknational
business with a broad base of custamers nnch.rdmg KPMG, Deloitte & Touche, Unilever, Chubb and Henkel.
The global account strategy Is enhanced bijodafones commitment to use systems integrators to develop

corporate solutions.

The gleballaation of the Group’s network infrastructure purchasing relationships, including more than twenty
operating companies in which the Group has an interest, is well advanced. Areas covered include network
infrastructure, handsets, IT, interconnect and Indirect expenditure. This process is yielding significant
purchasing synergy benefits and provides for a co-ordinated approach to the roll-out ¢f 3G networks and
associated products and services.

Vision and Values i

i
in November 2001, the Group annotnced this launch of a miajor Vision and Values programma with the aim
of developing a singls culture based around common values and achieving employee behaviour that reflects
a ‘one company' gttitude and supports the values behind the single global brand.

The Group's vision is to be the world's mobile communications Jeader - enriching customers' lives, helping
indlviduals, businesses and communities beimore connected in a mobile wotld. The creation of the unifled
culture is being supported through a set of Vodafone values centred on customers, results, our people and
the world around us.

The Board is committed to this programme and places a high priority on effective employee communications
to ensure employees both understand the Companys strategy and are also committed to Vodafone's Vision
and Values. Accordingly, during the twelve| month period ended 31 March 2002, both the Chief Executive
and the Group Chief Operating Officar have ipersonally fed the roll-out of this programme which will cover all
the Group’s operating companies, involving swer 67,000 employeses.

Investing in the Group's emplayees through leaming and develapment continues to be an important element
of the Vision and Values programme, ensuring the future success of the Group. Policies to assist employees
in reaching their full potential and a wide! variety of learning opportunities are in place. Furthermors,
programmes are provided to help employees mest the training redquirements of their chosen professional
institution, thereby continuing to raise the level of professionalism in the Group.

Corporate Soclal Responsibility

The Board places significant importance on environmental and community issues and has already been
recognised as taking a leading position on enwronmental and community Issues through its inclusion in both
the FTSE4Good and the Dow Jones Sustainability indices.

The Group understands concemns about the potential health risks arising from electromagnetic fields emitted
by mobile telecommunications masts and handsets and is committed to funding research into the radio
frequency emisslons from both handsets and netwark infrastructure alike. Across the Group, radio frequency
emission levels from base stations are independently monitored, with information made pubilcly available
through planning processes and, In certain &ases dedicated websites. The Group has also committed funds
to country-specific research projects and contributes to the funding of several research projects of the World
Health Organisation, as well as contributing to other natianal organisations. Current scientific research
eontinues to conclude that exposure to the jradlo frequency emissions from telecommunications masts and
handsets does not cause any adverse health consequences. However, research into this area is continuing.

During the year the Group has made significant progress with its Corporate Social Responsibility (CSR)
initiatives, building on the commitments made in its first ever CSR report, Vodafone future, published in June
2001, The Group's 2000/2001 CSR report can be found on the Group’s website
www.vodafone.com/about/respansibility.htm!  The Group’s 2001/2002 CSR report will be available on
request or on the Group's webslte from 13 June 2002.
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FINANCIAL UPDATE

|
Profit and loss account i

I,

Total Group operating profit / loss |

Total Group operating profit, before good\ql/ill amortisation and exceptional items, increased 35% from
£5,204m to £7,044m, comprising £6,438m from continuing opsrations and £606m in respect of the
acquisitions mads during the year. Excluding the growth arising from acquisitions in the year to 31 March
2002, the growth from continuing operations on the comparable period was 24%.

Total Group operating loss, after goodwill amortisation and exceptional items, increased to £11,834m (31
March 2001: £6,989m), primarily as a resuit of the charge for amortisation of goodwill of £13,470m (31 March
2001: £11,873m) and exceptionsl operatiq‘g costs of £5,408m (31 March 2001: £320m). Total Group
operating loss for the comparable period to 31 March 2001 has been restated, following the adoption of FRS
19, resulting In a £9m reduction to the charge for goodwill amortisation.

Amortisation of goodwill i

The Increase in the goodwill amortisation charge td £13,470m is primarily due to the amortisation of goodwill
arising on the acquisitions made in the perigd, most notably the acquisitions of Eircell, Japan Telecom and
the J-Phone Group, and to a full year's ch%i’ge for amortisation of goadwill in respect of the Mannesmann
acquisition. These charges for goodwill amortisation do not affect the cash flows of the Group or the ability of
the Group to pay dividends. E

Exceptional Items ll :

Exceptional operating costs of £5,408m comprise impairment charges of £5,100m in relation to the carrying
value of goodwill for Arcor, Cegetel, Grupo lusacell and Japan Telecom, and £222m representing the
Group's share of exceptional items of its associated undertakings and joint ventures, comprising £107m of,
principally, asset write downs in J-Phone Vedafons and £115m of recrganisation costs in Verizon Wireless
and Vizzavl Europe Limited. A further £86m{'of rearganisation costs was also incurred, principally in respect
of the Group's operations in Australia and the UK. The prior year exceptional operating charge of £320m
primarily comprises impairment charges of £|,91m in relation to the carrying value of certain assets within the
Group's Globalstar service provider business, £85m of reorganisation costs relating to the Group's
operations in Germany and the US, and £141m in relation to the Group's share of restructuring costs
incurred by Verizon Wireless. '

Exceptional non-operating items of £860m irﬁclude an impairment charge of £900m in respect of the Group's
Investment in China Mobile (Hong Kong) Limited, a £41m profit on disposal of businesses, principally relating
to the reduction in the Group's Interest in Vodafone Greece from 55% to 51.9% and a £9m profit on disposal
of the Group’s investment in the Korean mobile operator, Shinsegi Telecom, Inc. The prior year exceptional
non-operating items of £80m comprise predominantly of a profit on termination of a hedging instrument of
£261m offset by an impairment charge off £193m In relation to the Group's interests in Globalstar and
Shinsegi Telecom, inc. y

(n accordance with accounting standards thé Group regularly monitors the carrying value of its fixed assets.
In November 2001, the review resulted in an impairment ¢harge of £4,750 million. A further review was
undertaken at 31 March 2002 at a time when cartain companles in the telecommunications ssctor were
showing signs of deteriorating performance in difflcult market conditions.

The review assessed whether the carrying l:alue of assets was supported by the net present value of future
cash flows derived from assets using cash flow projections for each asset In respect of the period to 31
March 2011. !

For mobile businesses, projections reflect -‘Investme_nt in network infrastructure to provide enhanced voice
services and a platform for new data products and services, enabled by GPRS and 3G technologies, which
are forecast to ba significant drivers of futdre revenue growth, Capital expenditure is heaviest in the early
years of the projections, but In most countries is expected to fall to below 10% of revenues by the year ended
31 March 2008. Revenue growth is foreca:jst from a combination of new data products and services and
strong underlying voice ARPU. Data revenus is expected to increase significantly to 2008 but grow at more
modest rates to 2011, Voice ARPU is foreCast to benefit from new services and traffic moving from fixed
networks to mobile networks and reflacts the impact of price declines. Accordingly, the directors believe that
it Is appropriate to use projections in excess of five yeats as growth in cash flows for the period to 31 March
2011 is expected to exceed relevant countrygrowth in nominal GDP.
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For the years beyond 1 Aprll 2011, forecast growth rates at nominal GDP have been assumed for mobile
businesses and below nominal GDP for non mobile businesses. The discount rates for the major markets
reviewed were based on company spacific pre-tax weighted average cost of capital percentages and ranged
from B.8% to 11.6%.

In respect of the Groun's investment in China Mobile (Hong Kong) Limited, the review assessed the carrying
value against external analyst market valuations.

The results of the review indicated that, whilst no impairment charge was necessary in respect of the Group's
controlled mobile businesses, further impalrment charges totalling £1,250m were necessary in respect of
non-controlled mobile and non-mobile businesses. This brings the total chargs for the year to £8,000m, as
detailed below.

Total eharge for six Additional charge  Total charge for

Company months ended 30 following March year ended
September 2001 2002 review 31 March 2002
£€m £m £m
Arcor 4,000 - 4,000
Japan Telecom - 400 400
Cegetel - 250 250
Grupo lusacell 450 - 450
China Moblle (Hong Kong) Limited 300 600 300
4,750 1,250 6,000
Interest

Group interest, excluding the Group's share of the net Interest expense of joint ventures and associated
undertakings, reduced by £347m from the comparable period to £503m. This reflects the reduction in
average net debt, primarily due to proceeds received from the disposal of assets held for resale in the
second half of the year ended 31 Mareh 2001. Group Interest is covered 16.2 times by Group EBITDA
(befare exceptional items) plus dividends received from joint ventures and associsted undertakings,
compared to 6.2 times for the year to 31 Mareh 2001.

The Group's share of the nst interest expense of Joint ventures and associated undertakings increassd from
£327m to £342m, primarily due to the Group's share of the interest costs of its recently acquired interest in
Grupo lusacsll,

Taxation

Following the adoptlon of FRS 19 during the pericd, the effective rate of taxation, before goodwill
amortisation and exceptiona! items, has been restated on a full provigion basis for the year ended 31 March
2001 from 33.9% to 37.5%. The adoption of FRS 19 has no impact on Group cash flaws. Further information
on FRS 19 is provided on page 26. The effective rate of taxation, before goodwill amortisation and
exceptional items, for the year ended 31 March 2002, reduced by 1.8% to 35.7%, mainly as a result of a one
off Gerrnan tax refund arising from the distribution of retained eamings.

Exchange rates

The effect of transiating the resuits of overseas subsidiaries, Joint ventures and associates at exchange rates
prevailing in the year ended 31 March 2001, would have been to increase total Group operating profit, before
goodwill amortisation and exceptional items, for the year ended 31 March 2002 by £52m.,

Earnings per share

Following the adoption of FRS 19, basic eamings per share, before goodwill amortisation and excaptiona!
items, was restated from 3.75p to 3.54p per ordinary share for the camparative year ended 31 March 2001.
Basic eamings per share, before goodwili amortisation and exceptional items, increased 46% from 3.54p to
5.15p for the year ended 31 March 2002.

Basic loss per share, after goodwill amortisation and exceptional tems, Increased from 16.09p to a loss per
share of 23.77p for the period 10 31 March 2002. The loss per share of 23.77p includes a charge of 19.82p
per share (31 March 2001: 19.32p per share) in refation to the amartisation of goodwill and a charge of 9.10p
per share (31 March 2001: 0.30p per shara) in relation to exceptional items.
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Dividends

In considering the level of dividend to declare and recommend, the Board takes account of the outlook for
earnings growth, operating cash flow generation, capital expenditure requirements and the possibilities for
debt reductions and share buy-backs, In the current circumstances the Board believes a $% Increase in the
dividend to be appropriate and, accordingly, it has proposed a final dividend of 0.7497 pence per share,
producing a total for the year of 1.4721 pencs per share.

The record date for the final dividend is 7 June 2002, the ex-¢lvidend date is 5 June 2002 and the dividend is
payable on 9 August 2002. The Company has withdrawn the Scrip Dividend Scheme and introducad a
Dividend Reinvestment Plan in its place. The last date for elections or variaticns to mandates under the
Dividend Reinvestment Plan is 19 July 2002, being fifteen working days before the dividend payment date.

Cash flows and funding

During the year ended 31 March 2002, the Group generated £2,365m of free cash flow. This comprised
£8,102m in cash from operating activities, represanting a 77% increase, plus dividends from joint ventures
and associated undertakings of £139m and dividends from investments of £2m, offset by payments of £5456m
in respect of taxation, £854m of intsrest on Group debt, £84m of dividends pald to minaority shareholders in
subsidiary undertakings and net capital expenditure of £4,385m in respect of intangible and tangibls fixed
assets.

The Group also invesied a net £6.1 billion In merger and acqulsition activities, an analysis of which Is shown
below:

Impact on net debt

£ billion

Acquisition of 21.7% of Japan Telecom and consolldation of acquired dabt 7.3
Stake increases in Airtel, Japan Telecom and .J-Phone 6.4
Second tranche of Swisscom Moblie consideration 1.0
Acquisition of interest in Grupe fusacel| ‘ 0.7
Disposal of Arcor DB Telematic GmbH (0.7)
Dispasal of remaining interest in Atecs Mannesmann AG (2.2)
France Telecom receivable monetisation {2.9)
Ordinary share placing {3.5)
6.1

As a result of the positive free cash flow and merger and acquisition activity above, plus a further £1 billion of
dividend payments, the Group’s consolidated net debt position at 31 March 2002 increased to £12,034m, from
£6,722m at 31 March 2001, representing approximately 14% of the Group's market capitalisation at 31 March
2002, compared with 5.4% as at 31 March 2001. A further analysis of net debt can be found in Note 8 on
page 29.

The Group remains committed to maintaining a strong financial position as demonstrated by credit ratings of
P-1/F1/A-1 short-term and A2/A/A long-term from Moody’s, Fitch Ratings and Standard and Poors,
respectively. :

The Group's credit ratings enable it to have access to a wide range of debt finance including commaercial
papsr. bonds and committed bank facilities. The Group currently has dollar and eure denominated
commsrcial paper programmes for US$15 billion and £2 billion, respectively, which are used to meet short-
term liquidity requirements. In addition, the Group has a US$13.7 billion (£9.6 billion) committed bank facility,
which may be extended for one year from June 2002, and a ¥225 billion (£1.2 billion) term credit facility, which
matures in January 2007 and which is available for drawing until 28 November 2002, The Group also has
approximately £11.6 billion (pounds sterling equivalent) of capital market debt in issus, with maturities from
July 2002 to February 2030 and other term loans of £2 billion. At 31 March 2002, no amounts had been
drawn under either bank facifity.

Equity shareholders’ funds

Total equity shareholders' funds decreased from £1435,007m (restated for FRS 18) at 31 March 2001 to
£130,573m at 31 March 2002. The decrease comprises the loss for the perlod of £16,155m (after goodwill
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amortisation of £13,470m and impairment charges of £6,000m), dividends of £1,025m, net currency
translation losses of £2,263m and a £978m reduction In amounts in relation to shares to be issued for the
acquisition of an interest in Swisscom Mobile which was subsequently settied in cash. This was offget by ghe
isaue of new share capital of £5,984m, primarily In relation to the acquisition ¢f Eircell and the £3.5 billion
share placing during the period.

TRANSACTIONS

The following significant transactions were undertaken by the Group in the year ended 31 March 2002:

Acquisitions

Australia — acquisition of minority interest stake in Vodafone Pacific

On 22 June 2001, the Group announced that it had acquired an Interest in 97.8% of the share capital of Moblle
Communications Holdings (MCH) and, in accordance with the terms of the agreement, has since compulsorily
acguired the remaining MCH shares. As a result of the transaction the Group’s effective interest in its
Australian operations increased from 91% to 95.5%.

Groece — acquisition of Unifon and NextNet

On 11 May 2001, Vodafone Greece Increased its sharsholding in Unifon SA, one of its service providers, from
19.6% to 100%. The acqulsition was funded through the issue of new shares, as a result of which the Group's
ownership interest in Vodafone Greece was reduced from 55% to 52.8%. Subsequent to this, Vodafone
Greece acquired another service provider, NextNet, for shares, further reducing the Group's ownership
interest to 51.8%.

Ireland = acqulsition of 100% shareholding In Eircell

The offer for Eircell was declared unconditional on 14 May 2001 following the receipt of valid acceptances
repregenting approximately 79.6% of the total shareholding in Eircell. The offer remained open for
acceptance unti 27 May 2001 and, in accordance with Eircell's Articles of Association, all of Elrcell's
sharsholders were deemed to have accepted the offer at that date. The Company issued approximately
1,046 million new ordinary shares ta shareholders in consideration for their ownership interssts.

Japan - increaged stakes In Japan Telecom and the J-Phone Group

On 12 April 2001, following the second payment of Yen 125.1 billion (£0.7 billion), the acquisition of a 15%
stake In Japan Telecom from West Japan Railway Company and Central Japan Railway Company was
completad. The initial payment of Yen 124.6 billion (£0.7 billion) was made on 31 January 2001, On 27 April
2001, the Graup completed the acquisition of a further 10% stake in Japan Telecom from AT&T for a cash
consideration of $1.35 billion (£0.9 billion).

On 2 May 2001, Vedafone announceg that it had agreed to acquire BT's ownership interests in Japan
Telecom and the J-Phone Group for a total cash consideration of £3.7 billion. The acgquisition of BT's
interests in Japan Telecorn and J.Phone Communications Co. Ltd was completed on 1 June 2001, and the
acquisition of BT's Interests in the operating subsidiariss of J-Phone Communications was completed on 12
July 2001.

On 20 September 2001, the Group announced an agreed tender offer to acquire up to 693,368 Japan
Telecom ordinary shares, representing 21.7% of the ordinary shares of Japan Telecom, for a total cash
consideration of up to Yen 312 billion (£1.8 billion). The offer successfully completed on 12 October 2001.

As a result of these transactions, Vodafone's sharenolding in Japan Telecom has increased to 66.7%, and
the Group's effective interest in the J-Phone Group is now approximately 70%.

Mexico - acquisition of an Interest in Grupo lusacell
On 4 April 2001, the Group completed its acquisition of @ 34.5% stake In Grupo lusacell, S.A. de C.V.,, the
second largest moblle operator in Mexico, for a cash consideration of $973m (£0.7 billion).

Spaln — increased stake in Airtel Movil S.A.

The Group increased its interast in Airtel M6vil S.A. to 91.6% with the acquisition of BT's 17.8% shareholding
for a cash econsideration of £1,1 billion. The transaction completed on 29 June 2004 following the recelpt of
regulatory approval.
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Disposals

Austria — disposal of tele.ring ' )
On 8 May 2001, the Group announced that agreement had been reached to sell its 100% equilty stake in the

Austrian telecommunications company, tele.ring Telekom Service GmbH. The transaction completed on 29
June 2001, following receipt of reguiatory appraval.

Germany = disposgal of Arcor rail business )
On 25 January 2002, the Group announced that Arcor, the Group's German fixed line business, X:le_zd agreed
to sell ifs railway specific businesses to the German rail operator Deutsche Bahn for €1.15 billion {(£713

million).

Germany — disposal of 50% plus 2 shares stake in Atecs Mannesmann AG

On 17 April 2001, the Group announced the completion of the disposal of a 50% plus 2 shares stake In
Atacs Mannesmann AG, following approval from the relevant European and US regulatory authorities. On 15
January 2002, the Group announced that it had exercised put options over its remaining stake in Atecs
Mannesmann AG. The proceeds from the latter disposal amounted to €3.66 billion, and were received on 1
March 2002.

Korea - disposal of Shinsegl Telecom, Ine.

On 24 August 2001, the Group announced that agreement had been reached to sell its 11.7% equity stake in
Shinsegi Telecom, Inc. for an undisclosed amount to SK Telecom, Ltd. The value of net assets disposed
represented less than 1% of the Group's net assets.

Subsequent events

Spain - increased stake in Vadafone Spaln

On 2 April 2002, Vodafone Group Ple announced that it had acquired a further 2.2% stake in Airtel Movil S A,
for the Euro equivalent of £0.4 billion, following the exercise of a put option held by Tomreal, S.A.. This
increased the Group's equity interest in Alrtel M6vil S.A. to 93.8%.

Germany - buy-out of outstanding minority shareholders in Vodafone AG

On 22 April 2002, Vodafone Group Ple announced that its subsidiary, Vodafona Deutschland GmbH, intends
to buy-out the outstanding minority shareholders in Vodafone AG. The Group already owns more than 99.6%
of Vodafone AG and the cost of this transaction Is expected to be approximately €430m. The buy-out
raquires the approval of Vodafone AG shargholders and entry into the Commercial Register before it
becomes legally effective, which is expected to be on or around 11 July 2002.

Egypt - Vivendi put option

On 2 May 2002, Vivendi Telecom International notified the Group that, pursuant to a put option agresment,
the Group is required to purchase 8,400,000 shares in Vodafone Egypt. As a result of this transaction the
Group's interest in Vodafone Egypt will increase from 60% to 67%. v

Australia - purchase of remaining 4.5% Interest In Vodafone Pacific
On 3 May 2002, the Group completed the purchase of the 4.5% minorlty Interest in Vodafone Pacific, as a
result of which Vodafone Paciflc became a wholly owned subslidiary undertaking.

Chlna — Increased investment in China Mobile (Hong Kong) Limited

On 16 May 2002, the Group announced that it has reached agreement to subscribe US$750 million for new
shares in China Mabile (Hong Kong) Limited, increasing the Group's effective interest in China Moblie (Hong
Kong) Limited to approximately 3.27%. As part of the agreement, China Mobile (Hong Keng) Limited has
announced itz intentlon to commence the payment of dividends starting in the financlal year ended 31
December 2002. The transacticn is expected to complete on 18 June 2002.
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FINANCIAL STATEMENTS

CONSOLIDATED PROFIT AND LOSS ACCOUNT
FOR THE YEAR ENDED 31 MARCH 2002

Year endad Year anded
31 March 2002 31 March 2001
8% restated
' £m £m
Turnover: Group and share of joint ventures and associated undertakings
- Continuing operations 28,485 23,993
- Acquisitions 5,056 -
33,541 23,993
Less: Share of joint ventures and assoclated undertakings {10,698) (8,989)
. 22,845 15,004
Group turnover (Note 2)
- Continuing operations 17,940 15,004
- Acquisitions 4,905 -
22,845 15,004
Operating loss
- Continuing operations (9,946) {6,439)
- Acquisitions (431) .
(10,377) (6,439)
Share of operating loss in joint ventures and associated undertakings
- Continuing operations (889) {550)

- - Acquisitions (568) -
Total Group operating loss (Nota 2) (11,834) {6,989)
Exceptional nor-operating items (Nate 4) (860) 80
Loss on ordinary activities before intarest (12,894) (6,909)
Net interest payable {845) (1,177)
-Group (503) (850)
- Share of joint ventures and assoclated undertakings (342) {327}
Loss on ordinary activitles before taxation (13,539) (8,086)
Tax on loss on ordinary activities (Note 5) (2,140} (1,426)

- Group o {1,925) (1,195)
- Share of joint ventures and associated undertakings (215) (231)
Loss on ordinary activities after taxation (15.679) (9,912)
Minority interasts (including non-equity minority interests) (478) (373)
Loss for the financia! year (16,155) {9,885)
Equity dividends (1,025) (887)
Retained loss for the Group and its share of
joint ventures and assoclated undertakings (17,180) (10.772)
Basic lass per share {Note 6) (23.7)p (16.09)p
Diluted loss per share {23.86)p (18.10)p
Adjusted basic earnings per share (Note 6) 5.15p 3.54p
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CONSOLIDATED BALANCE SHEET
AS AT 31 MARCH 2002

31 March 2002

31 March 2001

as restated
£m £m
Fixed agsets
Intangible assels 105,944 108,853
Tangible assets 18,541 10,588
Investments 28,977 34,769
Loans to joint ventures 321 85
lnvestments in associated undertakings 27,249 31,729
Qther investments 1,407 2,985
153,462 154,208
Current assets
Stocks 513 316
Debtors 7,053 4,587
investments 1,792 13,211
Cash at bank and in hand 80 68
9,438 18,182
Creditors: amounts falling due within one year (13,455) (12,377)
Net current (liabllities)/assets (4,017 5,805
Total assets less current llabllities 149,445 160,013
Creditors: amaunts faliing due after more than one year (13,118) (11,235)
Provisions for liabilitles and charges (2,899) (1,350)
Investments in joint venturas:
- Share of gross assats 76 88
- Share of gross liablllties (345) {146)
(269) (58)
Other provisions (2,630) (1,282
133,428 147,428
Capltal and reserves
Called up share capital 4,273 4,054
Share premium account 52,044 48,292
Merger reserve 98,927 96,914
Other rasarve 935 1,024
Profit and loss account (25,606) (6,255)
Shares to be ssusd - 978
Total sguity shareholders' funds 130,573 145,007
Equity minority interests 1,727 1,202
Non-equlty minority interests 1.128 1,128
133,428 147,428
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CONSOLIDATED CASH FLOW
FOR THE YEAR ENDED 31 MARCH 2002

Year ended Year ended
31 March 2002 31 March 2001
£m £m
Net cash inflow from eperating activities (Note 7) 8,102 4,587
Dividends received from joint ventures and associated undertakings 138 353
Net cash outfiow for returns on investments and servicing of finance {936) (47)
Taxation (545) (1,585)
Net cash outflow for capitai expenditure and financial investment 4.447) (19,011}
Purchase of intangible fixed assots (325) (13,163)
Purchase of tangible fixed assets (4,145) (3,698)
Disposal of tangibla fixad assets 75 275
Purchase of investments {44) (3,254)
Disposal of investments 319 513
Other (327) 318
Net cash (outfiow)/inflow for acquisitions and disposals {7.691) 30,653
Purchase of interests in subsidiary undertakings (3.078) (219)
Net (overdrafts)/cash acquired with subsidiary undertakings (2,514) 542
Purchase of interests in Joint vantures and associated undertakings {7,159) (79)
Disposal of businesses 5,071 26,002
Disposal of interests in Jolnt ventures ang associated undertakings - 1,878
Proceeds on farmation of joint venture - 2,544
Purchase of customer bases {11) {15)
Equity dividends paid {978) 773)
Cash {outflow)/inflow before management of liquid resaurces and financing (6.356) 14,177
Management of liquid resources 7,042 (7.541)
Net cagh outfiow from financing {675) (6.691)
Issue of ordinary share capital 3,581 65 |
Dabt rapayment ' (4,268) (6.800)
Issue of shares 1o mingrities 12 44
Increase/(decrease) in cash in the year 11 {55)
Reconclliatlon of net cash flow to movement in net debt .
Increase/(decrease) in cash in the year 11 (55)
Cash cutflow from decrease in debt 4,288 6,800
Cash (inflow)/outflow from management of liquld resources (7,042) 7,541
{Increase)/decrease in net debt resulting from cash flows (2,783) 14,286
Net debt acquired on acquisition of subsidiaries {3,118) (13,728)
Translation difference 517 (629)
Other movements 50 (10}
Increasa in net dabt in the year (5,312) (79)
Opening net debt (8.722) (6,643)
Closing net debt (Note 8} {12,034) (6.722)
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CONSOLIDATED STATEMENT OF TOTAL RECOGNISED GAINS AND LOSSES
FOR THE YEAR ENDED 31 MARCH 2002

Year ended Year endad
31 March 2002 31 March 2001
as restated
£m £m
Loss for the financial year
- Group (14,131) (8,730)
- Bhare of Joint ventures and associated undertakings (2,024 (1.155)
(16,155 {9.885)
Currency transiation
- Group (1.880) 2,724
- Share of joint ventures and associated undertakings _{283) 2,448
(2,263) 5172
Taotal recognised galns and losses for the year (18,418} (4,713
Prior year restatement for FRS 19 386
Total gains and losses recognised since last annual report (18‘804)
MOVEMENTS IN EQUITY SHAREHOLDERS® FUNDS
FOR THE YEAR ENDED 31 MARCH 2002
Loss for the financial year (16,155) {9,885)
Equity dividends (1,025) (887)
(17,180) (10,772)
Currency translation {2,263) 5172
New share capital subscribed 5,984 8,972
Shares to be issued (978) 978
Scrip dividends - 87
Other 3 (@)
Net movernsnt in squity shareholders' funds ) - - (14,434} 4413
Opening equity shareholders’ funds (criginally £145,393m before
restatement for FRS 19 of £386m) 145,007 140,564
Clesing equity shareholders’ funds 130,573 145,007
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NOTES TO THE PRELIMINARY RESULTS
FOR THE YEAR ENDED 31 MARCH 2002

1

Basis of preparation

Statutory financlal information

The preliminary results for the year ended 31 March 2002 are an abridged staternent of the full Group
accounts which were approved by the Board of Directors on 27 May 2002. The Auditors' Report on
thess accounts was unqualified. The preliminary results do not comprise statutory accounts within the
meaning of section 240 of the Companies Act 1985. The non-pro forma information relating to the year
ended 31 March 2001, is an extract from the published accounts for that year, which have been
delivered to the Registrar of Companies, and on which the Auditors’ Report was unqualified. The
accounts for the year ended 31 March 2002 will be dellvered to the Reglstrar of Companies following the
Company's Annual General Meeting, to be held on 31 July 2002,

Restatements

Following the reorganisation of the Group's overall management structure and geographical division of
cperations on 1 April 2001, and subsequent anncuncement on 18 December 2001, the Group has
adopted the following segments for the presentation of its geographical analysis of results: Europe
(further sub-analysed between Northemn Europe, Central Europe and Southern Europe); the Americas;
Asia Pacific; and Middle East and Africa. Prior period comparatives have been restated on the new
segmental basis.

Deferred taxation is now stated on a full liability basis in accordance with FRS 19 and comparative
financial information has been reststed as necessary. The impact of adopting FRS 19 was to increase
the tax charge for the years ended 31 March 2002 and 31 March 2001 by £521m and £136m,
respectively. In accordance with FRS 19, goodwill in respect of certain past acquisitions has been
restated which resuited in the charge for the amortisation of goodwill for the years ta 31 March 2002 and
31 March 2001, reducing by £8m and £8m, respectively,

Proportionate financial information

The tables of financial information on page 31 are presented on a proportionate basis. Propartionate
presentation is not required by UK GAAP and is not intended to replace the consolidated financlal
statements prepared in accordance with UK GAAP. However, since significant entities in which the
Group has an interest are not consolidated, proportionate information is provided as supplemental data
to facilitate @ more detailed understanding and assessment of the consolidated financial statements
prepared in accordance with UK GAAP.

UK GAAP requires consolidation of entities controlled by the Group and the equity method of accounting
for entitiss in which the Group has significant influence but not a econtrolling Interest. Proportionate
presentation ls a pro rata congolidation, which reflscts the Group's share of tumover and expenses in
both its consolidated and unconsolidated entitles. Proportionate results ars calculated by multiplying the
Group's ownership interest in each entity by each entity's results.

Proportionate information Includes results from the Group's equity accounted investments and
investments held at cost. The Group does not have control over the turnover, expenses or ¢cash flow of
these investments and is only entitled to cash from dividends received from these entities. The Group
does not own the underlying assets of these investments.

Pro forma proportionate comparative financial information

Pro forma proportionate financlal information for the year ended 31 March 2001 has been derived from
the audited consolidated financlal statements of the Group for that period and the unaudited financial
results of Mannesmann far the period from 1 April to 12 April 2000, excluding the results of businesses
held for resale on acquisition. The financlal results of Mannesmann, previously prepared under German
GAAP, have been adjusted to conform materially with the Group’s accounting policies under UK GAAP.
The pro forma adjustments for the year endsd 31 March 2007 have been deatermined as if the
acquisition of Mannesmann tock place on 1 April 2000.
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NOTES TO THE PRELIMINARY RESULTS
FOR THE YEAR ENDED 31 MARCH 2002

2 Segmental analysls

The Group's principal business is the supply of mobile telecommunications services and products. Other
operations primarlly comprise fixed line telecommunications businesses and the Vizzavi Europe joint
venture. Analyses of tumover and total Group operating profit/{foss) by gecgraphical region and class of
business are as follows:

Year ended Year ended
31 March 20602 31 March 2001
as rostated
£m £m
Group turnover
Mobile telecommunications: .
Northern Europe 5,432 4,511
Central Europe 4,177 4,031
Southem Europe 6,743 4479
Europe 16,352 13,021
Americas 12 9
Asia Pacific 4,072 713
Middle East and Africa . 306 308
20,742 14,051
Other operations
Europe 998 853
Asia Pacific 1,105 -
22,845 15,004
Total Group operating profit/(loss)
{before goodwill and exceptional items)
Mobile telecommunications:
Northern Europe 1,685 1,284
Central Europe 1,543 1,097
Southem Europe 2,072 1,449
Europe ' 5,300 3,830
Americas 1,317 1,237
Asia Pacific 589 205
Middie East and Africa 161 213
7,367 5,485
Other operatigng s _ : '
Europe (306) (281)
Asia Pacific (17} -
7,044 5,204
Subsidiary undertakings 5,071 3,322
Share of joint ventures and associated undartakings 1,973 1,882
Amortisation of goodwill (13,470) (11,873}
Exceptional operating items (Nota 3) (5,408) (320)
Total Group cperating loss {11,834) {6,9589)
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NOTES TO THE PRELIMINARY RESULTS
FOR THE YEAR ENDED 31 MARCH 2002

3 Exceptional eperating costs

Impairment of intangible and tangible fixed assets
Reorganisation costs

Shars of exceptional operating itams of associated undertakings
and joint ventures

Other items

4 Exceptional non-operating items

Amaunts written off fixed asset investments
Profit on disposal of fixed asset Investments
Profit an disposal of fixed assets

Profit on disposal of businesses

Profit on termination of hedging instrument

5 Tax on loss on ordinary activities

Cumrent taxation
UK
international

Deferred taxation

Tax on exceptional itams

6 Earnings par share

Loss for basic loss per share

Arcrisation of goodwill

Exceptional operating ltems, nst of altributable taxation and
minority interests

Exceptional nan-operating iterns, net of attributable taxation

Earnings for adfusted earnings per share
Weighted average number of shares {millions):

Basic and ad)usted
Diluted

28

Year ended Year ended
31 March 2002 31 March 2001
£m £m
5100 o1
86 85
222 144
- 3
5,408 320
Year anded Year ended
31 March 2002 31 March 2001
£m £m
{820) (183)
9 &
10 8
49 -
. 261
~ (860) 80
Yoar ended Year ended
31 March 31 March 2001
2002 a5 regtated
£m fm
187 191
53§ 809
722 1,100
1,488 381
2,211 1,481
(71) {55)
2,140 1,426
Year ended Year ended
31 March 2002 31 March 2001
28 restated
£m £m
(16,155) (8,885)
13,470 11,873
5,309 230
874 (45)
3,498 2,173
67,961 61,439
67,715 61,398
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NOTES TO THE PRELIMINARY RESULTS
FOR THE YEAR ENDED 31 MARCH 2002

7 Reconclliation of operating 10ss to net cash inflow from operating activitles
Year ended Year ended
31 March 2002 31 March 2001
£m £m
Operating loss (10,377) (6.439)
Excaptional iems 4,486 176
Depreclation 2,880 1,583
Amartisation of goadwill 10,362 9,585
Amortisafion of other Intangible fixed assets 33 24
Loss on disposal of tanglble fixed assets 46 -
8,031 4,939
Working capital movements 98 (268)
Payments in respect of exceptional items {27 (84)
8,102 4,587
8 Analysis of net debt
Other
Acquisitions non-cash
{excluding changes &
At 1 April cash & exchange At 31 March
2001 Cash flow ‘overdrafts) movements 2002
£m £m £m £m £m
Liquid resources 7,593 ~(7.042) 1,309 {(71) 1,789
Cash at bank and in hand 68 17 - (5) 80
Bank overdrafts (5) (6} - 11 .
63 1 - <] 80
Debt due within ona year
(other than bank overdrafts) (3,598) 3,742 (1,260) (105} (1,219)
Debt due after one year (10,630) 480 (2,912) 745 {12,317)
Finance leasses (152) 48 (253) (8) (387)
{14,378) 4,268 (4,425) 632 (13,903)
(6,722) ' (2,763) (3,116) 567 {12,034)

Included within net debt are bond Issues maturing as follows:

£m
One year or lass 603
More than one ysar but not more than two years 561
Maore than two years but not more than five years 4,970
More than fiva years 5,401

11,837
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NOTES TO THE PRELIMINARY RESULTS

FOR THE YEAR ENDED 31 MARCH 2002

9

Summary of differences betwsen UK and US GAAP

The preliminary results have been prepared in accordance with UK Generally Accepted Accounting Principles (UK
GAAP"), which differ in certaln significant respects from US Generally Accepted Accounting Principles ("US GAAP),
A description of the relevant accounting principles which differ materially is provided within Vodafone Group Plc's
Annual Report & Accounts and Form 20-F for the year ended 31 March 2002. The effects of these differing

accounting principles are as follows:

Revenues In accaordance with UK GAAP

tems decreasing revenues:
Non-consolidated subsidiaries
Deferral of connection revenuas

Revenues in accordance with US GAAP

Net loss in accordance with UK GAAP

items (increasing)/decreasing net loss:
Goodwill and other intangiblas amartisation
Deferral of connaction income

Capitalised interest

Income taxas

Minority interests

Loss on disposal of businesses

Other

Neot loss in accordance with US GAAP
US GAAP basic l0ss per ordinary share

Shareholders' equity in accordance with UK GAAP

ltems increasing/(decreasing) shareholders' aquity:
Goodwill and other intanglbles — net of amortization

Deferral of connection income
Capitalised interest C
Cumulative deferred Income taxes
Minority Interests

Praposed dividends

Other

Shareholdars’ aquity in accardance with US GAAP

30

Year ended

Year ended 31 March 2001
31 March 2002 as restated
£m £m
22,845 15,004
{4,162) (3,408)
(1,044) (492)
17,639 11,103
(18,155) (9.885)
(9,719) (5,302)
(15) (54)
387 385
7.627 7,847
1,308 (40}
(85) -
(36) 2
{16,688) 7071
(24.56)p {(11.51)p
130,573 145,007
61,765 66,197
(100) (85)
752 385
{46,996) (51,222}
(5,514) {5,149)
511 464
(104) (55)
140,887 155,522
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NOTES TO THE PRELIMINARY RESULTS
FCR THE YEAR ENDED 31 MARCH 2002

10 Proportionate financla! information
Year ended Year ended
31 March 2002 31 March 2001 ™
£m
£m
Proportionate tumover
Mobile telecommunications:
Northern Europe §,516 5357
Central Europe 4,694 4,323
Southern Europe 5,109 3,521
Europa 16,318 13,201
Americas 5,638 5,008
Asig Paclfic 5,373 21M
Middle East and Africa 488 448
27,818 21,428
Other operations
Europe 821 767
Asia Paclfic 1,160 35
29,799 22,230
Proportionate EBITDA®
Mobile tslecommunications:
Northern Europe 2,264 1,674
Central Europe 2,068 1,478
Southem Europe 2,131 1,450
Europe 6,463 4,802
Americas 1.907 1,627
Asia Pacific 1,321 587
Middle East and Africa M 227
9,902 7,043
Other operatians
Europe ) (8) {(32)
Asia Pacific B . ’ © 189 5
Proportionate EBITDA® 10,093 7.016
Less: depreclation and amortisation,
excluding goodwill (3.693) {2,234)
Mobile telecommunications 6,688 5,018
Qther operations (288) (237)
Proportionate total Group operating profit before
goodwill amortisation and exceptional items 6,400 4,782

Noles

{1} Financial information for the comparative perlod Is stated on a pro forma basis for tha scquisition of Mannesmann. and has
been presented In accordance with the new segmantal basis. Further detalis are provided in Nota 1.

(2) Propertionate EBITDA (samings before interest, tax, depreciation and amordisalion) i defined as operating profit before
exceptional items plus dapraciatlon and amortigation of subsidiary undertekings, jolnt venturss, associated undertakings and
investments, proportionate to equily stakes. Pmopartignate £BITDA represents the Group's ownership interests In the
raspactlve sntities’ EBITDA. As such, proportionats EBITDA does not represent EBITDA available to the Group.

3
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NOTES TO THE PRELIMINARY RESULTS
FOR THE YEAR ENDED 31 MARCH 2002

Shareholder Enquiries and information
This repart will aiso be available on the Vodafone Group Ple website: www.vadafone com from 28 May

2002,

For further information:

Vodafone Group

Tirm Brown, Group Corporate Affairs Director

Melissa Stimpson, Head of Group Investor Relations
Bobby Leach, Head of Group Financial Media Relations
Darren Jones, Senior Investor Relations Manager

Tel: +44 (0) 1635673310

Tavistock Communications
Lulu Bridges / John West
Tel: +44 (0) 20 7600 2288

Forward-Looking Staterments

This document containg certain “forward-looking statements”™ with respect to Vodafone's financial
condition, results of operations and business and certain of Vodafone's plans and objectives with
respect to these items. In particular, forward-looking statements include statements with respect to
Vodafone's expectations as to launch and rollout dates for products and services, inciuding 3G
services, the expected bensfits of 3G and other services and demand for such services, growth in
customers and usage, future performance, including revenues, average revenus per customer,
EBITDA, cash flows, costs, capital expenditures and improvernents in margin, non-voice services and
their revenue caontribution, the effect of synergies an¢d cost saving measures, the likelihocod of
impairment charges, mobile penetration rates, chum, overall market trends and gther trend projections.
Forward-locking statements are sometimes, but not always, identified by their use of a date in the
future or such words as "anticipates”, “alms”, “due”, "could”, "may”, "shauld”, "expects”, "believes”,
“intends”, “plans®, “targets”, “goal” or “"estimates”. By their nalure, forward-looking statements are
inherently predictive, speculative and involve risk and uncertainty because thay relate to events and
depend on circumstancas that will accur in the future. There ars a number of factors that could cause
actual results and developments to differ materially from those expressed or implied by these ferward-
looking statements. These factors include, but are not limited to, changes in economic conditions that
would adversely affeet demand for mobile telephone services; greater than anticipated compatitive
activity, slowsr customer growth or reduced customer retention; the impact on capltal spending from
investment In network capacity and the deployment of new technologles; the possibility that
technologles, including mobile intemet platforms and services, including 3G services, will not psrform
according to expectations or that vendors' performance will not meet Vodafone's requirements;
changes in projected growth rates in the mobile telecommunications industry; the accuracy of and any
changes in Vadafone's projected revenue model; future revenue contributions of data services offerad
by Vodafone; lower than expected Impact of GPRS and 3G on future revenues; Vodafone's ability to
harmonise mobile problems and any delays or other problems anticipated with the rollout and scope of
3G technology and services; Vodafone's ability to offer new services and the delivery and perfarmance
of GPRS and 3G handsets and other key products; greater than anticipated prices of new mobile
phones; Vodafone's ability to realise benefits from entering into partnerships for developing data and
Internet saervices; Vodafone's ability to develop competitive data content and services; changes in the
regulatory framework in which Vodafone operatss; the impact of legal or other proceedings against
Vodafone or other companles in the mobile telecommunications industry; and changes in exchange
rates, including particularly the exchange rate of the pound to the eurs. Furthermare, a review of the
reasons why actual results and developments may differ materially from the expectations disclosed or
implied within farward-iogking statements can be found under the heading "Risk Factors™ on pages 8-
10 of our U.S. Annual Report on Form 20-F for the yvear snded 31 March 2001. All subsequent written
or verbal farward-looking statements attributable to Vadafona or any member of the Vodafone Group
ar paersons acting on their behalf are expressly qualified in their entirety by the factors referred to
above. Vodafone does not intend to update these forward-lcoking statements.
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APPENDIX 1 - VODAFONE GROUP PLC - MOBILE TELECOMMUNICATIONS BUSINESSES

CUSTOMER INFORMATION AT 31 MARCH 2002 ;
- Controlled active (3

Reg!stered
Percentage Venture Proportionate  Registered
Coluntry by ownership customers customars prepaid Frepald Contract Totml
tegion Operatar (M (thousands}  (thousands) (%) @ (%) (%) (%}
NORTHERN EUROPE
UK Vodafone 100.0 13,186 13,186 62 84 98 83
Ireland Vedafone 100.0 1,704 1,704 72 99 98 99
Netherlands  Vodafone 70.0 3270 2,289 84 88 89 92
Sweden Europolitan 7.1 1,183 827 28 85 80 88
Vodafonet
Othars 16,542 5,000 51
TOTAL 35,865 23,006 57 85 97 90
[CENTRAL EURGPE
Gemany Vodafane 99.7 21,489 21434 57 89 94 9
Hungary Vedafonet 59.4 556 330 N N 97 82
Others 7,043 1,567 41
TOTAL 28,083 23,331 54 89 84 91
SOUTHERN EUROPE
Greeca Vodafonat 51.9 2,866 1,839 72 71 80 76
ftaly Omniltel 766 17,711 13,560 91 94 rd 93
Vodafone
Malts Vodafonet 80.0 182 122 92 92 99 93
Portugal Vodafone 50,9 2,838 1,445 74 N/a Nia 80
Spain Vodafone 91.6 7,905 7.241 85 86 84 89
Albania Vodafone® 76.9 170 130 99 Na Nia Nia
Others 2,180 438 &4
TOTAL . 33,822 24,475 7'8 89 94 90
AMERICAS
United Verizon 44.2 29,565 13,081 3
States Wireless*
Others 1,888 689 :h}
TQTAL 31,560 13,770 11
ASIA PACIFIC
Japan J-Phone 69.7 12,168 8496 4 N/a N/a 99
Vodafone®
Australia Vodafone 95.5 2,148 2,050 7 90 95 93
Naw Vodafone 100.0 1,085 1,085 78 85 100 98
Zealand
Others 74,600 1,685 54
TOTAL 90,026 13,326 47 93 95 98
[WMIDDLE EAST AND AFRICA -
Egypt Vodafonet 60.0 1718 - 1031 & 98 9 9
Others 6,807 2,197 84
TOTAL 8,715 3,228 85 96 96 98
| GROUP TOTAL 229,196 101,136 50 B9 95 52 1]
Notes

1 All ownership percentages are stated as at 31 March 2002 and exclude options, warrants or other rights or obligaticns of
Vedafone Group Pic to increase or decrease ownership in any venturs. Ownership interests have been rounded to the
nearest tenth of one percent.

2 Registered prepaid percentages are calculated on a total venture customer basis,

3 Active customers are defined as customers who have made or received a chargeable event in the fast three months or,
where infarmation i8 nat available, definad as customers wha have made a chargeable event in the last three manths
{(indicated by 1).

4 The Group's ownership interest In Varizon Wireless is 45.0%. However, the Group's proportionate customer base has bean
adjusted for Verizon Wireless's proportionate ownership of its customer base of approxmately 98.3%. In the absence of
acquired interests, this proportionate ownership will vary siightly each period dapendent on the underlying mix of net additions
acrogs each of these networks.

5 No customer activity information is presently available in Albanlfa, where network services commanced in August 2001, In
Japan, customer activity information Is enly presently available on a total customer basls. In both these networks, systems are
belng enabled to report detailed customer activity in the near future.
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APPENDIX 2 - VODAFONE GROUP PLC - MOBILE TELECOMMUNICATIONS BUSINESSES
ARPU INFORMATION FOR THE 12 MONTH PERIOD TO 31 MARCH 2002

ARPU™

CQUNTRY LOCAL REGISTERED REGISTERED REGISTERED

BY REGION OPERATOR GURRENCY PREPAID CONTRACT TOTAL

NORTHERN EUROPE

UK Vodafone! GRP 118 565 278

GENTRAL EUROPE

Germany Vadafone EUR 110 589 208

Hungary Vodafone HUF 37,895 198,069 53417

SOUTHERN EUROPE

italy Omniltel Vodafane®! EUR 297 768 345

Malta Vodafone MTL 94 913 170

Spain Vodafone EUR 148 639 371

ASIA PACIFIC

Japan J-Phone Vuaafone JPY WIES N/a 91,803

Austalia Vodafona® AUD 331 877 688

New Zealand Vodafong NZD 287 1,812 636

MIDDLE EAST & AFRICA

Egypt Vodafoneam EGP 807 3,068 1,078
Notes

1 Prior to current quarter, monthly and annual ARPU for the UK, italy, Australia and Egypt were slightly understated compared
to the other Group operators due to the exclusion of certain distributor discounts on prepay top-up cards from prapay
customer revenues, The impact on these operators of the alignment to the Group's methodology of basing prepay ¢ustomer
revenues on the face value of top-up cards has been to increase the previously disclosed registored total ARPU for the 12
months to 31 December 2001 as zet out in the table below. In addition, as a result of the UK and Egypt now analysing
incoming calls for activity purposes, incoming interconnect revenue is now able to be more accurately attributed to prepaid
and contract revenus, substantially accounting for the revisions to 12 month contract and prepald ARPU to Decamber 2001
detailed below.

RESTATED ARPU FOR THE 12 MONTH PERIQD TQ 31 DECEMBER 2001 |
COUNTRY LocaL REGISTERED REGISTERED REGISTERED
CURRENCY PREPAID CONTRACT TOTAL
UK GBP 125 552 278
Italy EUR 298 763 345
Australla AUD 342 830 701
Egypt EGP 939 2,858 1,192

2 ARPU is calculated for the 12 month period to 31 March 2002 and excludes handset revenues and conneclion fees.
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APPENDIX 3 - VODAFONE GROUP PLC — MOBILE TELECOMMUNICATIONS BUSINESSES
NON-VOICE SERVICES AS A PERCENTAGE OF SERVICE REVENUES

PROPORTIONATE 12 MONTHS TO 31 MARCH 2002 MARCH 2002 (MONTH ONLY]
COUNTRY DPERATOR  MESSAGING INTERNET TOTAL MESSAGING INTERNET TOTAL
BY REGION DATA DATA DATA DATA DATA DATA
NORTHERN EUROPE
UK Vodafons™ 10.6% 1.2% 14.8% 12.3% 1.1% 13.4%
Others 6.3% 0.2% 6.5% 7.8% 0.3% 8.1%
TOTAL 8.8% 0.8% 9.6% 10.4% 0.8% 11.2%
GENTRAL EUROPE
Germany Vudafone 13.9% 0.5% 14.4% 14.5% 0.7% 152%
Olhers 6.8% 0.4% 7.2% 7.4% 0.5% 7.9%
TOTAL 13.0% 0.5% 13.5% 13.6% 0.7% 14.3%
SOUTHERN EUROPE
Omnite! Vodafena" B.5% 0.2% 8.7% 9.5% 0.3% 8.8%
Othars 7.6% 0.1% 7.7% 8.0% 0.1% 8.1%
TOTAL 8.1% 0.2% B.3% 8.9% 0.2% 9.0%
AMERICAS
United States Verlzon Wireless  0.1% 0.5% 0.6% 0.1% 0.5% 0.6%
Other - - - - - -
TOTAL 0.1% 0.5% 0.5% 0.1% 0.5% 0.6%
ASIA PAGIFIC
Japan J-Phone 5.5% 8.5% 15.1% £.6% 13.2% 19.8%
Vodafonem
Others 8.1% 0.3% 6.4% 7.6% 0.4% 8.0%
TOTAL 5.7% 7.6% 13.3% 6.8% 10.8% 17.8%
MIDDLE EAST AND AFRICA 3.3% 0.1% 3.4% 3.7% 0.1% 38%
PROPORTIONATE GROUP TOTAL®  7.0% 1.7% 8.7% 7.8% 2.4% 10.3%
STATUTORY
CONTROLLED GROUP YOTAL® 9.5% 1.6% 1.1% 9.8% 37% 13.5%
Notes

1 Prior to the eurrent quarter, monthly and annual data percentages for the UK and italy were slightly overstated compared to
other Group operators due o the exclusion of certain distrlbutor discounts on prepay tep-up cards from prepay customer
revenues. The impact on these operators of the alignment to the Group's methodology of basing prepay customer revenues
on the face vaiue of tap-up cards has been to reduce the December 2001 reported annual total data percentages for the UK
and ltaly from 10.1% and 8.2% to 10.1% and 7.9%, respectively and the December 2001 monthly tota! data percentages
from 12.9% and 11.1% to 12.7% and 10.7%, respectively,

2 With effect from the quarier ended 31 March 2002, J-Phone Vodafone has allocated bundied airtime for the year to 31
March 2002 between voice, massaging and intemet data revenues on the basis of actual usage, having previously included
all such bundled alrtime in voice revenues. In addition, J-Phone Vodafone monthly and annual ARPU have been re-phased
to reflect the impact of a 13% reduction to mabile-to-mobile inter-operator connaction fees, effective March 2002 and
applicable in arrears for the period from April 2001 to March 2002. The annual and monthly percentages for December 2004
on this new basis were 13.4% and 16.0%, respectively, compared to the previously reported 12.3% and 13.8%, respectively.

3 The impact of the changes in (1) and (2) above on the previously reported Group percentages were to Increase the
proportionate Group total annual and monthly percentages from 7.8% and 9.3% to 8.0% and 9.7%, respectivaly, and to
increase the ststutory controlled Group total annual and monthly percentages from 10.1% and 12.2% to 10.2% and 12.7%,
respectively.
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